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Standard Cans 


in all sizes, of all shapes, 


for all products, in any 


coating of tin plate. : : 


American Can Co. 


‘ New York 
Chicago, Baltimore 
San Francisco, Montreal 


OS 


Factories in all impor- 


tant packing sections 
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NO BOTHER 


TO EXPLAIN 


NEVER SLIP, The Solder That Does Things 
Hot or Cold. Eats Them Alive 


WHAT? #£4=The Microbes 


THE SEAL OF APPROVAL GUARANTEED. THAT’S ALL 


| | | | NO. 17 STATE STREET, NEW YORK 
E. M. Lang Co., FACTORY, - - PORTLAND, MAINE 


ROR Manufacturers of the Strictly High Grade Nickel-Stee! 
“MARYLAND” AUTOMOBILE. 


SELLERS AND BUILDERS 


HIGH SPEED Bucklin Pea Filler and Briner 
AUTOMATIC | 
CAN MAKING rT 


MACHINERY 


2 Old street number, 67 W. Washington St., CHICAGO 3 
& New street number, 562 Washington Boulevard % 


The Sinclair-Scott Co., 
BALTIMORE, MD. 
IN WRITING ADVERTISERS, KIND!.Y MENTION THE TRADI. 
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( SK iv exercise ever! 

Iruits and vegetables to 

NA DOF : 

The United States Printing Company ‘ 
MAKERS OF 


**lLaloels that Sell Goods” 


50 Beech St., Norwood ' 70N. 3rd St.,Brooklyn 
CINCINNATI, C NEW YORK CITY 


° 


Everywhere —To-Day—Forever 


Attractive Labels will ‘Sell Goods.” 


Our products create the first favorable 
impression. 


Your products strengthen and make 
the first impression a lasting one. 


You look after the inside —— 
Let us take care of the outside. 


The United States Printing Company 


MAKERS OF 


“LABELS THAT SELL GOODS” 


W rappers, Embossing, Cartons 
Posters, Advertising Cards, Dovel Cut-Outs 
Cransparent Window Signs 


50 Beech St., Norwood 70 N. 3rd St., Brooklyn 
CINCINNATI, OHIO NEW YORK CITY 
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THE TRADE. 


Tomatoes can now be handled in con- 
finuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 


in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS, Seaford, Del. 
J. T. POLK CO., Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers,—each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Canning Machinery Company, 
DANIEL G. &co, Wabash Avenue, 
General Agents, Chicago, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Electric 
Process Clock. 


Ayars Machin 


OUR LINE. 


Ayars Univ 


ersal Capper, 


Company, 


SEND FOR FULL LINE 
OF CIRCULARS 


Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra! Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 

Power Hoist, 

Chain Hoist, 

Rotary Crane, 

Friction Clutch, 

Seaming Machine, 

Can Tester, . 

Peeling Table, 

Exkauster, 

Syruper, 

Test Box, 

Dip Box, 

Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 

Blower, 

Wagon Trucks. 

Can Marker, 

Can Straightener, 

Can Cleaner, 

Fire Pots, 

Capping Steels, 

Soldering Coppers, 


Salem, 
New Jersey. 


King Tomato Filler. 


Universal 
Contin- 
uous 


Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, 


Salem, 
New Jersey. 


BROWN, BOGGS CO., Lrp., Hamivron, OnT., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Pea and Bean Fitter. 


STANDARD OIL CO’ 


DEODORIZED GASOLINE ts usea by 95 por cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is fer 


sale everywhere by Tank Wagon, In Barrels er Iron Drums 


Address Our Nearest Tank Station ot BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, JANUARY 14, 1910. 


Plain and Lithographed Cans 


In addition to Packers’ Cans, which 
we manufacture in all sizes and with 
all openings, we operate our plant con- 
tinuously during the entire year on a 
most diversified line, comprising Cans 
for Coffee, Baking Powder, Confection- 
ery, Syrup, Crab Meat, Paint, Putty 
and Axle Grease. 


Attractive Lithographed Lard 
...Pails... 


Oyster Shipping Cans 


Pint to five gallon sizes, with Pat- 
ent Sealing Device, and Lithographed 
Labels. 


SOUTHERN CAN COMPANY, 


Baltimore, Maryland 


ONE OF THE LARGEST INDEPENDENT PLANTS 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


3usiness in canned goods has been somewhat improved 
the last week over the two previous ones, the holiday season 
having lost its effect and buying is again resumed. In 
fact, buyers and sellers in this city both report much better 
business and more sales than for some time past. 


All over the country handlers of canned goods have been 
complaining of the weather conditions, the severe cold and 
heavy snows delaying shipment to a great extent. In many 
cases it has been practically impossible to deliver goods 
from warehouse to retailer and, as is well known, the trains 
carrying freight from the packers’ warehouse to the job- 
bers have all been delayed. ‘This has caused a lull and 
much better business would have been had during the past 
week if the weather had been more favorable. Local dealers 
were beginning to feel happy again at the beginning of this 
week on account of the letup and the disappearing of the 
snow. At this writing, however, it promises to again resume 
the old conditions, as regards snow and slow travel, for 
there is a steady “Northeaster” in progress; it looks very 
much as though it will continue for all night, during Friday 
and Friday night. 

Tomatoes have shown up slightly stronger and sales have 
been good. When it is considered that the prices on this 
article have advanced 2% cents to 5 cents, there is every 
reason to believe the carryover was not large and the new 
pack, as shown by the statistics, was not exactly too large, 
for the big jobbers bought freely of tomatoes when they 
were offered at ridiculously low figures. These buyers may 
be holding their own goods, awaiting the advance they feel 
sure will come, and purchasing new goods at as low prices 
as possible. This indicates that the retail trade are in need 
of the goods and points to a good trade before the summer 
sets in. The effect of the advertising being done by the 
Publicity Bureau is beginning to be felt and this will grow 
stronger every week, in all probability. A great many more 
people will likely be eating-canned goods, and especially 
tomatoes, in the month of March than in this month, and there 
is every reason to believe the demand will steadily increase 
as the consuming public becomes enlightened. 


Canned Corn has taken a slight decline from last week’s 
quotations, and this is thought to be due very much to the 
condition of the weather. Corn is in too good condition 
statistically to warrant any falling off in price and any de- 


6 THE TRADE. 


cline is probably only temporary. Buying has been neg- 
lected in this article as well as in the other lines for the 
past few weeks, and with the resumption of natural condi- 
tions in the wholesale trade this article will right itself 
with little assistance or attention, Strasbaugh, Silber & 
Co., in a recent letter to the buying trade, had the follow- 
ing to say in reference to corn, which seems very much to 
the point: “Buyers continue to be slow in taking hold of 
corn at present prevailing prices. It seems to be more a 
condition of postponing the agony than the indication of a 
lower market. It is generally conceded that it is no more a 
question of whether all corn will be consumed between this 
and another packing season, but rather how high a mark 
the corn market will probably make and what ill effects 
these prices will have on 1910 packing.” They go on to 
say that packers and jobbers should continue to bend their 
efforts towards holding the coming pack down and discour- 
aging any preparations for the packing of a bumper crop. 
A large crop, as was pointed out in this column recently, 
would only bring on the disastrously low prices of a few 
years ago, when standard corn sold way below cost of pack- 
ing. Don’t try to put corn in the same position as tomatoes 
have been in the past season; keep the pack down to normal. 

Peas show no change in quotations and it is not ex- 
pected that any change will occur for some time. Business 
is not really active, yet it is sufficient to keep up a little in- 
terest. There is some strong advertising of peas being car- 
ried on by several companies of the Northwest, and this 
advertising is of a national character. It is not confined to 
any one section and is not being done on a small scale. Why 
prices have not advanced on account of this is hard to say, 
but a large pack must have been put up in anticipation of 
the demand and, at the same time, a determination on the 
part of those interested not to advance the price unreason- 
ably. From reports received and interviews with those 
directly interested in the marketing of peas there is little 
doubt but that orders are being entered and taken care of. 
This applies to the concerns doing the advertising, but they 
cannot control the market nor fill all the demand for a good 
gerade of canned peas. The market is reported as steady 
and, while there is no advance or activity in sales, still there 
is no decline. : 

-Prospects all over the country point to better business 
in canned goods this spring and the belief seems to be gain- 
ing followers steadily that canned goods all along the line 
are in line for increased sales at increased prices. Of course, 
you run across a prominent person in the industry, now and 
then, who does not agree with this point of view, but we 
hope and think such persons have a pleasant surprise coming 
their way. 

Cans and canners’ metals show no actual changes in 
prices, but the “war” that is apparently being carried on in 
respect to packers’ cans makes it possible for the canners 
to buy cheaply; some manufacturers insinuate that this con- 
dition cannot last. as cans are being sold for less than cost, 


they say. One large manufacturer last week, in talking with 
a representative of “The Trade,” stated his company would 
not accept orders or manufacture cans unless prices im- 
proved. 

For quotations on all lines of interest to the canners see 
regular pages towards back of book. 


CHICAGO MARKET. 


Special Correspondence to ‘*The Trade’’ 


CHICAGO, January 12, IgI0. 

Weather Fierce.—Longest protracted severe cold spell 
we have had for years. First time I have ever had the top 
of my nose frosted in my long experience. I don’t like the 
sensation. 

It has been too cold to ship canned goods or to handle 
them, and dealers have merely piled up their orders waiting 
until the weather changes. , 

Statistics Anticipated.—The publication of the statistics 
of the pea, corn and tomato pack is, of course, of general 
interest, but the figures have been discounted, to use billiard 
parlance, for from several sources they have come to the 
buyers directly and otherwise until they were pretty gen- 
erally known or nearly known. ‘The figures are bound to 
have a strong influence upon prices and for their advance- 
ment, it being conclusively shown that there will be no sur- 
plus of anything in the canned goods line. 

The Missing Link.—The flaw in the logic, the unknown 
quantity in the equation, the element of doubt, is the carry- 
over question. No one has compiled statistics of how much 
corn, tomatoes and peas were carried over into the new 
season from last year. No one will ever make or compile 
reliable statistics to that effect. It is too wide and expensive 
a proposition. 

It would be essential to “round up” 2500 canned goods 
packers, 3000 wholesale grocers, 4000 brokers and commis- 
sion merchants, 250,000 retail grocers and about 500,000 other 
dealers who sell canned goods, including the restaurants, 
cafes, clubs, hotels and other places and count their holdings, 
and it is too expensive a proposition. One can reason it 
out, however, and come to the conclusion that the carry- 
over was light, for the purchase and sale of futures in 1908 
was the smallest for a number of years. All dealers, retail 
and wholesale, great and small, had speculated “from Hell 
to Hannibal” in 1907 and owned more canned goods when 
the panic of 1907-8 hit them than they knew what to do with 
and owned them at very high prices. 


CONTRACT 


LEONARD SEED Company 
CHICAGO 


Plant our “Quatity SEED” and increase your Profits. 
Canned Product is choice 


NOW WITH OS FOR 
AND TAKE THE INCREASE THIS YEAR 


CRITICAL GROWERS OF CRITICAL STOCKS FOR CRITICAL CANNERS 


The 


1910 DELIVERY 


/ 
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‘They were so sick of declining canned goods all during 
1907 that they hated the sight of a man who had canned 
goods to sell, and bought as sparingly as they possibly could; 
consequently the dealers’ stocks carried over into 1909 were 
much smaller than usual. This is not a statistical argument, 
but it is an argument “ad hominem” or based upon human 
nature, which kind will always win out when competing with 
statistics. 

Sought-for Articles—The big jobbers in Chicago are 
quietly taking in Red Sour Pitted Cherries in No. 10 tins, 
Asparagus Tips in square cans, green and white, Red Alaska 
Salmon, Fine white and green stringbeans and several other 
articles. Fancy Country Gentleman Corn is also in request. 


Canned Apples.—Some shipments of New York packed 
No. 10 apples were rejected here this week. 

I saw some of them examined and the rejections were 
fully justifiable. Bakers are very particular about the quantity 
or weight of fruit in No. 10 cans, and they buy and use at 
least nine-tenths of the canned apples consumed in the coun- 
try. A baker values a purchase of canned apples according 
to the number of nine-inch pies he can make from the con- 
tents of the can. The apples referred to were weighed up 
as follows: 

Net weight of apples 


1 can New York Apples ................ 61 ounces 


It will be seen that two samples of Michigan packed ap- 
ples outweighed the New York samples, and they also out- 
pointed them in quality, being better peeled, cored and of 
bright color, freerer from bruises and yellow stains at the 
cores. ‘This, however, was an exceptionally poor lot of New 
York packed apples and the incident goes to show how un- 
wise it is for New York packers to debauch their well-earned 
prestige as packers of fine canned apples. 

Preparations for 1910 Pack.—The turn of the year has 
brought to Chicago quite a number of canned goods packers 


and representatives of canneries, who are arranging their 
Spring campaign in canned goods futures and who will soon 
put forces of specialty salesmen into the field to take orders 
for the 1910 pack. Most of them are planning to begin their 
work on futures about February Ist to March Ist and all are 
quite hopeful, believing that stocks are light and retailers 
ready to buy futures. 
WRANGLER. 


Jacksonville, Fla—The Spawn Food Products Co. has been 
incorporated with a capital stock of $25,000. The officers are: 
Abel F. Spawn, Fernandina, Fla., president ; John J. McNamara, 
vice-president ; Percy P. Vyle, secretary-treasurer, both of Jack- 
sonville. The concern will cultivate and can fruit. 


Dyersville, Iowa.—The factory of the Dyersville Canning 
Company has been sold to the Waterloo Canning Corporation. 

The factory was under the management of the Waterloo 
concern during the last season, having been leased to the Water- 
loo people. Arrangements for the purchase of the plant were 
made last February when the lease was drawn, providing that 
a satisfactory deal to both companies could be reached. The 
consideration was $10,000. 


POSITION WANTED 
By a thorough, practical Manufacturer of all kinds of 


delicacies, including preserves, preserve stock, jams, jellies 
and jelly juices, fruit butter, crushed fruits, fountain syrups, 
mince meats, pickles, sauces, relishes, mustard, catsup, 
kraut, bottled and canned cider, cider vinegar and all kinds 
of canned fruit and vegetables, including asparagus, green 
chili peppers, pork and beans, soups, etc. etc. 


Am familiar with the latest methods of spraying and 
orchard heating for the production of fruit against spring 
freezes. Samples submitted and satisfactory reference given. 
Correspondence solicited. Address ‘‘C. A. SHINKLE, 
care COLO. CANNING CO., Canon City, Colo. 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 


Machine and Boiler Works, | 
1917 AND 1919 ALICEANNA STREET, 


Baltimore, Md. 


IN WRITING ADVERTISERS, 


CANNERS 


should make no mistake in believing all Cans 


to be of equal grade. Comparison and test will 
readily show a marked difference in both quality 
of material used, and strength of manufacture. 

We call your attention to the high class 
Can we are now delivering on orders, and on the 
strength of same we respectfully solicit an 


opportunity to figure on your requirements. 


We operate our plant all the year round, 
and are particularly well fixed to fill your orders 


for Fall and Winter Packing. 


Tue Can Co. 


BALTIMORE, MD. 


KINDLY MENTION THE TRADE. 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


New York, January 12, 1910. 

If anyone doubted that there would be a stiff winter here 
this season, his mind is probably disabused of the doubt by this 
time. The past four weeks have been snug enough to suit the 
most ardent devotee of winter weather, even when carried to the 
extreme and as this is written there is no indication of a relaxa- 
tion of the chill of the season, with more or less snow, depending 
upon the locality and delayed and generally mixed transportation. 
While the snow is not serious here, transportation comnanies 
operating far out in the country and among the hills and moun- 
tains find that they are hampered and forced to make smaller 
hauls because of the drifts. Thus it really enters into the prob- 
lem of distribution, and that, after all, is the most troublesome 
problem which confronts dealers in canned goods during the 
cold weather. To be able to ship or receive their gou:!s con- 
stitutes the most important feature of their business, and this 
problem becomes more troublesome as demand increases. Per- 
haps it is not quite so serious this season, notwithstanding the 
cold and the snow, as it has been some years, but it is worse than 
it was last winter and the one before that, hence it is like begin- 
ning all over new to become accustomed to the changed condi- 
tions due to poor accommodations for shipment. 


Tomatoes.—Not much change has been recorded during the 
week. In substantially all instances prices prevailing a week ago 
are still in force, though with inventory over, buyers are show'ng 
more interest and the outlook for improved conditions is rather 
better. Eastern buyers are making increased inquiries, but they 
are not yet increasing their actual orders to any considerable 
extent. Western buyers have eased up a bit, it is said, in their 
demands for stock, though the bulk of the buying is still for 
delivery in that section of the country. The supply of full stand- 


ard 3’s does not warrant reduction, say most holders ; accordingly 
they are demanding full prices and are insisting that fuli figures 
be quoted on everything wanted, regardless of the quantity. it 
may be said, probably, that the market is a shade firmer on best 
qualities, with no change in quotations, excepting as negotiations 
between buyer and seller fix them for individual transactions. 
Holders are too confident of improvement in the near future to 
cause them to let go, and buyers are not yet sufficiently insistent 
to create any material change in conditions. 

Corn.—The market has remained practically as reported last 
week, with no large sales coming to the surface to change con- 
ditions then outlined. There is only a relatively small quantity 
available, and the result of this condition is the maintenance of 
prices at a high level and a condition which will be difficult to 
break unless unknown offerings in the future increase the avail- 
able supply. There is much in the future which cannot be 
determined, and it is expected that these influences will help 
holders in disposing of their stocks, even though the market now 
is more or less quiet and buyers are exhibiting a marked degree 
of indifference. Opening prices for the 1910 pack of Maine 
corn have been made at 95c. for fancy f. o. b. Portland, but it 
cannot be learned that any important sales have yet been made 
at that price. This is looked upon as a bit high, though possibly 
justified by the facts. Other packers are about ready to make 
their announcements, but as this is written nothing definite has 
been done with regard to it. Some are of the opinion that it is 
early to announce opening prices, but of course that ‘depends 
wholly upon one’s point of view. And these announcements, if 
they come early, frequently inject a little interest into the business 
which might not otherwise exist. 

Peas.—None of the local jobbers are placing important con- 
tracts for future peas, though a few packers have made opening 
prices about the same as a year ago. Nearly all jobbers are either 
waiting to learn what packers are going to do or are not disposed 
to anticipate requirements at this time. So far as spot holdings 
are concerned the situation is in good shape and there is prospect 


of a higher level of values on standards and extra standards. 
Extra fancy and petit pois are getting but little local interest. 
A grade that will sell for 65a70c. is in most demand here. 


Announcement 


We are the Owners of a Patent 


Covering the Lock and Lap Side Seam 


for Sanitary Cans, and will hold all 


infringers, whether makers or users of 


the cans, responsible for damages. 


L. & J. A. STEWARD, 


= VERMONT. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. . 
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Onty Can For 


The Sanitary Can is Particularly well Adapted 
to the Packing of Oysters, Clams, Chowder, - 
Shrimp, Baked Beans, Hominy, Sauer Kraut, 
Apple Butter, Mince Meat, Jams, Ete. ied 


No Solder, No Soldering Irons, 


No Gas, 
No Tipping 


No Fiux, No Wiping, 


Your Double Seamer Readily Changed From One Size To Another 


HOMINY PACKED WITHOUT DANGER DISCOLORATION 


Three Years use of the Enamel Can has Demonstrated 
that this is Positively the Only Package 
which will Keep Hominy White 


Cans Shipped Either In Bulk Or In Re-Shipping Cases 


SANITARY CAN COMPANY 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


General Office: 447 W. FOURTEENTH ST. Sanitary Can Company, Ltd., 
NEW YORK CITY Niagara Falls, Ontario. 


Cans manufactured under Max Ams Patents. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Beans.—A good deal of business is being done in spot State 
string beans based on current quotations. Some lots of Refugees 
No. 1 have sold at $1.45. Not much call is noted for Nc. 4’s 
Southern strings are held a bit firmer, particularly on No. 10's. 
Some business is reported at $3.25 here. 

Spinach.—Best grades of No. 10’s seem in rather better de- 
mand and the market is a shade firmer. No. 2 is scarce, yet 
occasional sales are reported down to inside figures. 


Asparagus.—Business is a bit quiet, though considerable 
movement has been reported down to inside figures on the Coast. 
Otherwise not much interest is noted. 

Fruits——The market remains quiet. Sales are chiefly in 
small lots, whether to fill broken stocks or to satisfy insistent 
demands from customers who have sold out of some varieties. 
The situation is, therefore, rather quiet and offers no suggestion 
of improvement. Peaches are firm, with comparatively little de- 
mand, and holders are asking full outside prices. Some grades 
of California stock are difficult to obtain, while others aie in 
more plentiful supply and sales are made rather more freely 
when opportunity offers. Southern peaches are firm, though the 
market is quiet. 

Salmon.—The market remains unchanged, with Chinooks 
scarce and hard to obtain, and sockeye more scarce than it has 
been at this season for years. Alaska red is held steadily up to 
$1.40 for large lots and even more for smaller ones. Prices have 
not fluctuated materially of late, and owing to the fact that sub- 
stantially everything is in second hands it is impossible to buy 
anything at reduced quotations. Other varieties are sharing in 
the general conditions and the market remains firm. Pinks are 
rather inactive, but the market remains steady as previously 
reported. 

Sardines.—Not much change has been made in the market 
for sardines. There is a steadily increasing demand for quarter- 
oils, but as yet it is insufficient to make any change in prices. 
Mustards are also wanted, though not in an equal volume. 

Hupson. 


Resolutions on the Death of Peter Whitmer. 


Passed at the meeting of the Western Packers’ Canned 
Goods Association, held in Chicago January 5th, 1910. 
Wuereas, Divine Providence has called home Peter S. Whit- 
mer, one of our most esteemed veteran packers, and ex-presi- 
dents; and ; 
WuHeErEAS, His capable leadership of our Association ex- 
tending over a number of its earlier years and his wise counsel 
and untiring efforts since have been an example and inspiration 
to all members ; and 
Wuenreas, His genial temperament, sturdy uprightness, both 
in and out of business, and his deep and hearty friendship with 
and for all with whom he worked brought him into highest esteem 
and deepest endearment of all who knew him. 
Be it Resolved, That we deeply deplore his death and extend 
our sincere sympathy to his family for their irreparable loss; and 
Be it further Resolved, That this resolution be sent to his 
family and a copy spread upon the minutes of this Association. 
C. W. McReyno.ps. 
GENE DICKINSON. 
H. Risser. 


Mr. Whitmer died at the age of 82, having been born on 
Washington’s birthday, February 22nd, in a small town of 
Pennsylvania. He is survived by three daughters, three sons 
and his wife, who is hale and hearty at the age of 72. Mr. 
Whitmer was well known in the canning industry and his death 
came as a shock to his many friends, he having been sick only 
afew hours. Heart trouble is given as the cause of his death; 
he passed away at his home in Bloomington, Monday evening, 
December 20th, 1909. 


Ocala, Fla.—Some Atlanta capitalists have purchased an 
old ice plant here and are transforming it into a cannery, which 
will be operated this season. Mr. A. W. Braselton is head of 
the concern. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


-MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL C OLORS, 
FOR BRIGHT AND RUSTY CANS. : : : 


BALTIMORE, MD. 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORNCUTTER 

THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 


THE MORRAL LABELLING MACHINE 
ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


PATENTED 


and can furnish complete Line of Corn Canning 
Machinery. Write for circylars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANCISCO, CAL., January 8, 1910. 

The first of the year is not usually a very active season for 
the canned goods industry on the Coast, and this season is no 
exception to the rule, but the contrast with the beginning of 1909 
is very marked. At that time there were large stocks of goods 
still unsold, prospects were decidedly unfavorable, and buying 
was of such a nature as to almost cause dispair in some quarters. 
The very reverse is true at the present time. The pack of the 
past season has been largely disposed of and canners are in 
splendid humor notwithstanding the fact that their profits have 
been very light during the past year. A smaller pack than 
usual was put up and with perhaps the lowest range of prices 
ever named, a demand has been created insuring the cleaning 
up of practically the entire pack of Coast products. Heavy 
shipments of goods are still going forth and some packers have 
about emptied their warehouses. Perhaps none of them have 
complete stocks at the present time and there is more trading 
now going on between canning interests than has been the case 
at this season in many years past. A large part of the hold 
over pack of California fruits last summer was in the line of 
the cheaper grades and the energies of most packers were directed 
toward putting up high-class goods. The result was that pie 
and gallon fruits were neglected to a marked degree and some 
packers did not put up any of them. Now that the natural 
demand for this class of goods has shown itself and the scarcity 
of certain lines of higher grade products has made it necessary 
for the buying-public to look to cheaper fruits for their supplies, 
some large operators have found their stocks of pie and gallon 
fruits at low ebb and some heavy trading in these lines has been 
noted during the past two weeks. With an increased demand 


for this grade of California canned fruits, it would seem that 


there is but little chance of there being any hold-over stock by 
the time the next season’s pack is ready for the market. 

The attention of California canners. is now being turned 
from the marketing of their product to preparing for next 
season’s operations, and a great deal of improvement is now 
being done at some of the large plants. Last season there was 
but little work of this character carried on, with the result 
that this season’s work will necessarily be quite heavy. In the 
asparagus growing districts several plants are being enlarged 
to take care of the increased pack that is expected to be put 
up. Cans are being ordered and the plants put in running shape, 
for this vegetable will be the first to receive attention in the 
spring. There have been heavy rains and snows in the mountains, 
and the rivers are now high, but so far no damage has been 
done to any of the reclaimed tracts. 

Heavy frosts have visited the fruit sections of the State 
during the past week, but no damage has been done to deciduous 
fruits as buds are not far enough advanced to be injured. In 
Southern California there has been some damage done to citrus 
fruits, but the frost warnings sent out by the Weather Bureau 
have enabled growers to take precautions to safeguard their 
crop and but little damage has been done as yet. 

The Coast demand for tomatoes is proving unusually strong 
for this season of the year, and the question at the present 
time is whether stocks here are sufficient to meet the demands 
that will be made upon it. Quotations are still at 80 cents and 
$2.30, but some packers are holding back a portion of their 
pack believing that better rates will rule in the spring. Eastern 
packed goods have been showing more life of late and California 
tomatoes are stronger in sympathy. 

Peas appear to be rather a scarce article in the stocks of the 
local wholesalers, and but very few are now to be had from 
Coast canners. The demand for canned peas has been rather 
unusual and a large supply will be needed to care for the spring 
demand. 

Stocks of asparagus in packers hands are getting down 
to low proportions and it is very difficult to get a general order 
filled. The medium grades are practically exhausted and pre- 
miums on current rates are being made for some choice brands. 


SLAYSMAN & 


CO. 


MANUFACTURERS OF 


AUTOMATIC CANMAKING 
MACHINERY 


SOLDER USED 


3 LBS. CANS, 
3 LBS. PER THOUSAND 


2 LBS. CANS, 
232 LBS. PER THOUSAND 


1 LB. CANS, 
2 LBS. PER THOUSAND 


WRITE FOR PRICES 


OFFICE AND SALESROOM 


718 E. PRATT STREET 


BALTIMORE, MD. 
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“SLAYSMAN” NEW IMPROVED FLOATER 


FACTORIES 


125-127 E. FALLS AVENUE 


ll S. FRONT STREET 
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The demand for California canned peas has been such dur- 
ing the past two years that it has been decided to increase the 
acreage devoted to this vegetable at Oakdale, the center of the 
pea-growing district of the State, and the pack of the coming 
season is expected to be the largest of any season yet. 

California canners are taking an active interest in the com- 
ing convention of the National Canners’ Association to be held 
at Atlantic City in February, and several of them may make 
the trip East to be present at the meeting. Several contributions 
are also promised from here on the topic “How the Consump- 
tion of Canned Goods May Be Increased,” for which cash prizes 
have been offered by the National Canners’ Association. There is 
an increased attention being paid to this phase of the canning 
business and no longer are canners content to merely put up 
canned goods and allow the marketing end of the business to 
drift along in a hap-hazzard manner. Some of the large can- 
ners have done splendid work during the past year along the 
line of general publicity, and are preparing to do even more 
during the coming season, having found it profitable. They 
have tried out newspaper advertising by pushing a few special 
brands to the front and the results were apparent from the 
very start. Other canners are preparing to enter the advertising 
game next season and California canned fruits will be pushed 
to the front as never before. The California Fruit Canners’ 
Association has been featuring its Del Monte Brand of fruits 
and vegetable with splendid results and has been keeping up 
the work even though no very large stocks of this brand are 
on hand. F. E. Booth has pushed his Crescent brand of sardines 
to the front until on the Coast the name is almost a household 
word. He has used street car advertising almost exclusively 
and is a great believer in this form of publicity. Sussman & 
Wormser, the wholesale grocers, have pushed their private 
“S & W” brands to the front through car advertising with satis- 
factory results. 

The ship A. J. Fuller, now lying in Oakland harbor has 
been sold to the Northwestern Fisheries Company, of Seattle for 
use in connection with its salmon canneries at Cook Inlet, Alaska. 

BERKELEY. 


Some Calendars Received by the Trade. 


This office is in receipt of a large number of calendars this 
year and we take this means of thanking our friends who have 
so kindly remembered -us in this way. Aside from the useful- 
ness of the gift we are gratified to know we are not forgotten 
in the rush and scramble for business. 


W. E. Robinson & Co., brokers, Belair, Md., a calendar, “In’ 
Old Kentucky.” 


S. H. Levins Sons Co., brokers, Philadelphia, a calendar, 
“Return of the Fishing Boats.” 


Illinois Canning Company, Hoopeston, IIl., a calendar, “Just 
a Song at Twilight.” 


The Thomas Pineapple Company, Honolulu, Hawaii, pack- 
ers of pineapples, a card of good wishes. 


Glenns Falls Insurance Co., Baltimore branch, a calendar. 


H. D. Mentzel & Sons, Baltimore, paper manufacturers, a 
calendar. 


Macneal Printing Co., book and job printers, Baltimore, a 
calendar. 


Standard Typewriting Co., Baltimore, a calendar. 


Sylvester C. Judge, St. Louis, Mo., hat and bonnet frame 
manufacturer, a hanger. 


Libby, McNeal & Libby, Chicago, a calendar. 


Inspector McGillivray Well Satisfied. 


Mr. C. S. McGillivray, of Ottawa, inspector of canned fruit 
and vegetable factories, visited the pickle works here yesterday 
and with the exception of some infringement of the regulations 
respecting the use of labels, found everything in order. On Mon- 
day, Mr. McGillivray inspected the canning factory of Mr. J. 
Sutton Clark, at St. George, and found everything in excellent 
shape. He said that Mr. Clark was doing a very good business 
and that the class of canned goods put up was of the best quality. 


consideration. 


Machinery for both 


“Bliss” Patented No. 225 Gang Slitter 


25 ADAMS STREET, 


Our No. 225 Gang Slitter presents many valuable features for your 


The solid housings and 3 inch diameter cutter shafts insure Per- 


manent alignment of cutters. 
eliminating all lateral motion. 


and reversible, giving twice the amount of wear of ordinary cutters. 
These are a few features. 
We build the complete line of High Speed Automatic Can Making 


OPEN TOP AND PACKERS’ CANS 


MAY WE SEND YOU CATALOGUE No. 14? 


E. W. BLISS COMPANY 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


Absolutely True, Clean Cuts—!In Decorated or Plain Stock 


BLISS No. 225 GANG SLITTER 


Cutter shafts have thrust bearings, 
Cutters are % inch thick, ground both sides 


Write, so we can tell you of others. 


BROOKLYN, N. Y., U.S. A. 


- 
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A RARE OPPORTUNITY 


TO OBTAIN A SUBSTANTIAL INTEREST 
In the Well Known and Long Established 
Canning Factory of the 


MOORE & BRADY COMPANY 


By reason of the death of Mr. George W. Moore an 
interest in the business, large or small, may be acquired. 

The business will be continued without interruption and 
the interest to be acquired is in a going concern. The well 
known trade marks and brands of the Company are of 
great value. 

Plant located in Baltimore; ample storage and harbor 
facilities; complete equipment and machinery of latest 
pattern. 


Address, MOORE & BRADY CO., Baltimore, Md. 


BOXES 


Lacquers the Can all over. 


THE HUGHLETT GAN LACQUERING MACHINE = Pats on a perfectly even coat of Lacquer, 


IF YOU LACQUER YOUR GOODS 


Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,oco or more Cases per day. 
IF YOU DO NOT LACQUER 


You have Rusty Goods for sale with your 
label on them. 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. 


BLAINE, WASH. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin @@ 
Plate. 


Wheeling Can Company, 


OLIVER J. JOHNSON, President. 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling, W. Va. 
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Shredded Wheat Company Makes Explanation. 


We mentioned in a recent issue of Tur Trapge that the 
National Canners’ Association had had its attention called to 
an advertisement of the Shredded Wheat Company, in which 
they cast suspicion upon canned foods and stated it was best 
to be sure you had a “tin can stomach” before you ate foods 
put up in tins. The Publicity Bureau promptly wrote the Shred- 
ded Wheat Company, asking if the advertisement would not be 
stopped, and under date of December 5th, the Bureau received 
the following reply: 

Mr. Frank E. Gorrell, Sec. National Canners Assn., Bel Air, Md.: 
Dear Sir: 


Your letter of recent date in which you complain of some of our 
advertising in which reference was made to tinned foods has been 
referred to me by Mr. Porter, President of our Company. 


My first thought on readink your letter was that you were surely 
mistaken as to the advertising, and that if you had seen any such 
reference it was in the advertising for some other Company rather 
than ours, as I did not recall having made any reference to tinned 
foods since the days of the public agitation in favor of the enactment 
of a national pure food law. At that time we made a casual reference 
to the “tin can age” in two or three of our back cover advertisements, 
but we gave it no special prominence for the reason that we were not 
directly interested in the fight against the use of preservatives in 
foods, ours being a simple, elemental product not compounded, 
flavored or treated with anything. 

On looking over our “readers,” however, I finally discovered a 
reference to tinned foods in a “reader’’ which was run in some of 
the religious papers away back in August, and although this was 
but a casual reference at the end of the “reader,” I can easily see 
how it might evoke a protest from your Association. The tinned 
foods have naturally been brought into the limelight by the pure food 
agitation of the last few years, and I can easily understand your 
sensitiveness to any reference of this kind in our advertising, and 
while we reserve the right to take advantage of such a discussion 
at the psychological moment, it is not our disposition to needlessly 
harm, or reflect upon, any other legitimate food industry. 

We are sorry that the reference to tinned foods in the little 
“reader” caused you any annoyance, and to allay any apprehensions 
you may have as to our advertising policy in the future, will assure 
you that it is not our policy to give any prominence to the public 
suspicion regarding canned foods or to make any comments on their 


purity or nutritive value. In other words, we mean to confine our 
advertising largely to playing up the purity, cleanliness and whole- 
someness of our own product without any reference to the products 
of any other food manufacturers. Many of the tinned foods are pure 
and wholesome, and it is far from our purpose to create any suspicion 
in the public mind as to their food value. 

Thanking you for your letter, and assuring you of our high regard 
for your Association and for all reputable food manufacturers who 
are putting out a clean product, we remain, 

Yours very truly, 
T. A. DeWEESE, 
Director of Publicity The Shredded Wheat Co. 


The tone of this letter is sincere and it appears evident that 
the Company had not intentionally cast a slur upon canned 
goods, and as it also promises to publish no further reading 
matter that could be objected to by the canners, it is felt the 
Company has done all that could be expected under the circum- 
stances. Secretary Gorrell of the National Canners’ Association 


wrote Mr. De Weese, under date of December 20th, as follows: 
Mr. T. A. DeWeese, 
Shredded Wheat Company, 


Niagara Falls, New York. 
Dear Sir: 


Replying to your courteous favor of December 5th, presumably 
December 15th, I beg to thank you for the contents therein. 

For sometime past the products of the canners have been attacked 
in many unfair ways calculated to prejudice consumers and thereby 
strike a serious blow to the industry. 

On investigation we find that most of these cases, like yours, 
are the result of the lack of thought rather than the intention to do 
us injury. As you say, you felt at first that we were mistaken when 
your attnetion to this article, which was being run in the religious 
publications, was first called by our letter. 

We beg to say that we are entirely satisfied that there will be no 
recurrence of this character of advertising on your part, and it will 
be gratifying to our members to know that you entertain such high 
regard for the wholesomeness and nutritive value of many of the 
tinned foods. 

Let me assure you of our continued high respect, aud with the 
compliments of the season, we beg to remain 


Yours very truly, 
FRANK E. CORRELL, 
Secretary. 


Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘“‘Hawkins’’ Continuous Capper, 
Rotary’’ Tomato 
Filler, Model “‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

used ina Silkers and all 
Canning Machines for 
Factory é 

We sell it Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
Gas Machines, 
Tools, Etc., Etc. 


Don’t Worry, 
ask us, we'll get 
it for you 


Correspondence Solicited 


Zastrow’s Patent Pineapple 
Sizer and Slicing Machine. 


ON SKIDS, WITH COUNTER SHAFT UNDERNEATH. 


This machine has been in use for years; and has proven a perfect success. It not only 
does more work than any other machine of its kind in use, but turns out a better and 
more marketablearticle. It sizes the pine to the required diameter to suit the can, and 
slices it to any desired thickness. By inserting set of small knives, it will segment the 
slice and produce what is termed cocktail pines. Each machine is furnished with a 
counter shaft. 

Used by the principal packers of the United States, Canada, Mexico, Bahama Islands, 
Hawaiian Islands. Porto Rico, Australia, Africa, etc, 


Geo. W. Zastrow, 
1404-1410 Thames St., - Baltimore, Md. 
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FOR 


Packers Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


STEVENSON & CO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE. 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 


The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


STEVENSON & wo. 
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THE TRADE. 


THE TRADE COMPANY. 


INCORPORATED. 


A. F, JUBGE, Oe Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE Trapx is the en/y paper published exclusively in the interest 
ot the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION, 
Payable in advance on receipt of bill. 


Six menths, - - - - $1.00 
Canada, - - - - $3.00 


APVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Netices of Hands Wanted or Situations Wanted will be inserted 
free fer paid annual subscribers; other parties will be charged $2.00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
fer inquiries and discussions on all matters among themselves pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, JANUARY 14, IgI0. 


EDITORIAL JOTTINGS. 


Have you anticipated how hungry you will be on Friday, 
February 11th, 1910? 
Thas “Lincoln Day” Dinner will be a good one and you 
will want to be around the board, so it would be well to make 
arrangements for your reception. 


Seéretary Frank E. Gorrell, of Belair, Md., has been send- 
ing out invitations to the Grocers and other Allied Industries, 
but he wishes all canners to know that they are heartily invited 
to attend, and in making the arrangements for the dinner it 
will be done with the expectation that every one attending the 
meeting will be present at the banquet. 


By referring to page 26 of last week’s issue, and also this 
week’s, our readers will observe that a great many meeting of 
various associations are to be held this month. In fact there 
are seven, and all good, strong associations. 


Every canner belonging to one of these associations should 
not fail to attend the meeting this month, because at these meet- 
ings questions will be brough up that are of vital interest. And 
what is more important, any suggestions made can be handed 
in to the National at the meeting in February. This will allow 
every one to get some particular information and advice on 
his particular subject and thus enable you to bring your sug- 


gestion before the National Canners’ Association on “Field 
Day.” 


Some more and specific information regarding “Field Day” 
was published in last week’s issue and the officers of the Asso- 
ciation hope that every man in the industry, who feels that he 


has a suggestion that will benefit the canning industry in any 
way, will come before the convention on “Field Day” and tell 
just what he thinks should be done to secure the benefits he 
has in mind. 


There are a number of canners in the industry who attend 
these annual meetings regularly and heretofore have come with 
the intention of saying a word or two for the betterment of 
himself and his fellow canners. Usually, however, the time has 
been so well taken up with prominent speakers that no oppor- 
tunity was afforded these canners to make the proposed talk. 
The introduction of “Field Day,” however, makes it possible 
for every one to have his say. So have your subject and paper 
ready to read and advise Secretary Gorrell that you desire to 
read a paper, so that he will make arrangements for you. 


With all the meetings that are to be held, and have been 
held, this month there is every reason to believe that “Field 
Day” will be very popular at the offstart and many good sug- 
gestions will be offered. The canning industry should certainly 
derive a great deal of benefit at the Annual Convention this 
year. While we are speaking of this matter we should like to 
suggest that you write Tue Trape, for publication, respecting 
any faults you find in conditions. We shall be very glad to 
publish your letter for the benefit of all, using your name or 
a nondeplume, as you wish. 


In last week’s issue we published the address of Mr. L. A. 
Sears at the meeting of the Western Association, which was 
held in Chicago, on Wednesday, the 5th instant. Mr. Sears’ 
address dealt with the selling costs of goods, and contained 
many good points. This address gives an idea of how important 
it is for every canner to say, publicly, what he knows about the 
business. It is safe to say that many canners have been, and 
are, selling their goods without taking into consideration the 
items of expense, as enumerated by Mr. Sears. 


Consequently those that are doing so are selling goods for a 
price that another firm, who is considering the costs from the 
proper standpoint, cannot meet. If the goods sold are of high 
quality, the canner will come out fairly well, but his books 
will tell him he is making lots of money. If he spends accord- 
ingly, he will find himself always “‘broke” and, of course, not 
able to account for it. On the other hand, if he pays attention 
to the selling costs, his books will show a much smaller profit— 
but it will actually be there, and that’s a mighty big consola- 
tion. You know the difference between thinking you have money, 
only to find you have not; and to think you have a little, and 
be able to put your hand on it. 


“Knowing the business” from beginning to end is the sal- 
vation of the canning industry. The canner that runs along 
for two or three years, losing money all the time and finally 
failing utterly, is the one that keeps the price of canned goods 
down. The fact that he is bound to fail does not help the busi- 
ness or the other canners, does not help yourself, because the 
bankrupt’s goods are thrown on the market and only help to 
weaken it. A thorough knowledge of your business, and the 
sharing of that knowledge with your fellow canner, will do 
more for the industry as a whole than anything else. 


You will note Mr. Sears does not undertake to enlighten 
anyone as to how to keep down the expense of selling goods; 
he doesn’t give ’way any little secrets he has, whereby he con- 
ducts his business on a paying basis. Certainly not—that’s not 
expected. But he does tell what costs must be considered in 
the selling of your goods and you can get around these as best 
you can, but to avoid them altogether you cannot; and if you 
attempt to do so you will end in ruin. Don’t suppose you can 
do business without any costs; but determine just what the 
costs are and then determine to make each as small as possible. 
Determine to help yourself by helping others. 
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A Hundred Dollars in Prizes. 


The Canning Machinery and Supplies Association recently 
voted the sum of $100 to the National Canners’ Association, to 
be awarded in prizes for the four best articles on the subject, 


“How to Increase the Consumption of Canned Goods.” The* 


Publicity Committee have formulated the terms and conditions 
of the contest. 

It is earnestly requested that you, as a packer, vitally inter- 
ested in this subject, personally see that copies of this offer 
reach your local newspapers, together with your urgent request 
that same be published. The same information imparted to your 
school superintendent will aid greatly in bringing about the de- 
sired result. 

The interests of the National Canners’ Association and 
Canning Machinery and Supplies Association are closely allied, 
and have at heart only the welfare of the great interests which 
they both represent. Do your part by attending to the above 
immediately and thus aid in bringing to the canning industry 
many happy and prosperous New Years. 

Tur Orrer—The Canning Machinery and Supplies Asso- 
ciation’s offer of $100.00 in prizes for the best four essays on 
“How to Increase the Consumption of Canned Goods” is open 
to all, and everybody is asked to enter the competition, which 
promises to be the most interesting in which canners and persons 
identified with the canning industry have ever engaged. 

The first prize will be $50; the second, $25; the third, $15, 
and the fourth, $10. : 

All essays should be sent to Secretary Frank E. Gorrell, 
at Belair, Md., who will forward them, numbered, though with- 
out the name of the writer, to the Publicity Committee, who will 
pass upon their merits. Copy, preferably, should be typewritten 
on plain paper on one side of the sheet, essays to consist of not 
less than 1,000 nor more than 2,000 words. The competition 


will close on January 25th, and the prizes announced by name 
just previous to the convention at Atlantic City. 

Haven’t you ever thought of one or more plans by which 
the consumptive demand for canned goods might be increased? 
Of course you have—and here is your chance to give the cann- 
ing industry the benefit of your ideas. The prizes will be award- 
ed to those whose ideas are best; “fine writing” wili sot be 
considered. 


The Thomas Pineapple Co., Hawaii. 


Among the many cards, calendars, hangers and other adver- 
tising matter containing good wishes for the New Year and 
the sender’s hope that we spend a Merry Christmas, our fancy 
leans toward that of the Thomas Pineapple Company, of Hono- 
lulu, Hawaiian Islands. 

This card, if it may be called such, is no less than a 12 page 
Belle on the first page, a reproduction of some craft in the waters 
about the Islands, following which is the card of good wishes 
from the Company. On the tenth page is a reproduction of a 
very beautiful promenade lined with the trees native to the 
island, 

It is gotten up regardless of expense, apparently, and is well 
worth keeping. We are very glad to have a copy and while 
it is rather late to refer to Christmas it is still time to say “The 
Same to You,” as regards the New Year’s greetings. 


Some Canadian papers recently reported that the American 
Can Co. was interested in the proposed merger of the indepen- 
dent canning companies of Canada, but a representative of THE 
TRADE has made some inquiries, and the mauager of one of 
the principal offices of the Company states that there is no truth 
in the report. The American Company is not interested in the 
combine further than to sell those canners a supply of cans. 


YOU LABEL HAND 


Simply because you haven’t felt the need for a 
change? Improved methods seldom appeal so strong 
as to literally force one to adopt them—it is only 
after they have been been employed that the great 


benefit is derived. . . 


You may never appreciate the advantages of using a 


BURT LABELING MACHINE, but the fact remains that 
without it, you are the loser—when hundreds of canners 
are profiting by its use, there can’t be any question of its 

You do yourself an injustice not to investigate the 
merits of this machine, because it would prove indispen- 
sable to your plant—why not get particulars? ... . 


MACHINE COMPANY, 


BALTIMORE, MD. 
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MONITOR 
GREEN PEA GRADER. 


Built with or without fans as desired. 


No peas broken or bruised. ‘ 
Used by a majority of the largest pea packers. 


BEAN-FILLER 


>> ye 


© 


MONITOR 


CAN FILLER. 


Capacity, String Beans, 25,000 cans ten hours—Apples, 8,000. 
Saves in help—8 to 10 hands. 

More in use than all other makes combined. 

Easy to operate. Saves its initial cost in a few days time. 


ONITORS 


Conditions OVER 1800 OSERS 


Delivers 5 absolutely uniform grades, or fewer if desired. 
Saves a large amount of small peas lost on other machines. 


MONITOR 
GREEN PEA CLEANER. 


Built in four sizes. 

Reduces the cost of hand picking over half. 

Delivers the maximum of results with minimum of power. 
Endorsed by prominent Canners everywhere. 


‘MONITOR 


PicxinG Tap ue HONTLEY MFG CO SiVER NY 


MONITOR 
PICKING TABLE. 


The heaviest constructed and most serviceable table built. 

Provided with all accessories necessary for perfect service and accuracy 
of adjustment. 

Like all Monitors—its built for hard usage. 


SOUTHERN AGENT | 
S. O. RANDALL, 415 Marine Bank Blidg 
BALTIMORE, MD. | 
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FOR 1910 


OVER 1800 SATISFIED COSTOMERS Detail 


9090000000 
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MONITOR 
WHIRLPOOL WASHER AND COOLER 


Will wash vegetables or fruits without bruising. 
The handiest machine a Canner can invest in. 


MONITOR Operates with little power, care or attention. 
WHIRLPOOL BLANCHER : Its greatest advantage ‘‘The easy action”’ is a patented feature. 
§ certain, quick aud reliable machine of large capacity. 
hsures uniform work, and the absence of cloudy liquor in the cans. € 
asy to operate—responds quickly to any change in time of blanch 
quired. 


Oj 


andles stock without damage. The easiest action blancher built. 


OO 


CUTTER 


MONITOR 
STRING BEAN GRADER. 


Delivers true grades of everything from rat-tails to largest 
sizes. 

Used exclusively by Canners who market this Country’s 
best standard and fancy grades. 

Built in 2 sizes—for four or five grade work. 


MONITOR 


HUNTLEY MFG. CO. STRING BEAN CUTTER. 


yo Does good clean work, and does it quickly. 


S l LV E R Cc R E E K, N care or attention. 
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Napoleon Was First Pure Food Crusader. 


*‘Little Corsican” Really Responsible for Discovery of Canning 
Without Chemicals—How Appert Won 12,000 Francs. 


The following is taken from the Moline (Ill.) Dispatch of 
December 9th. It also appeared in a great number of other 
daily and weekly papers throughout the country, having been 
distributed by the Bureau of Publicity of the National Canners’ 
Association. It is part of the campaign to educate the consum- 
ing public in regard to canned goods and the publication of this 
and other similar articles in so many papers as news items is 
costing the Bureau absolutely nothing in money—merely the 
time to mail out, and the postage on the letters. The editors 
of these papers are only too glad to have such matter and publish 
it in a conspicouos location in their paper. Other means of 
advertising canned goods, such as in the big weeklies of the 
country, does cost money, however, and if you have not con- 
tributed to the fund for this purpose you should do so today. 
Write to the National Canners’ Association, Belair, Md., saying 
you want to help, and state the amount you will pledge. 

“Napoleon Bonaparts instigated the first pure food “crusade.” 
In so doing he brought about a revolution in natural canning 
processes. In improved form they are in use in the United 
States today. Records of the French Academy of Science, just 
lately unearthed in Paris, have laid bare the whole pure food 
history. 

“There was strong objection to the manner in which the 
“Little Corsican’s” soldiers were compelled to carry food and 
eat it while on the march. So strenuously did the French nation 
voice its disgust at the methods then in vogue that Napoleon 
directed that the Academy offer a prize of 12,000 francs to the 
man who could keep foods indefinitely in their natural condition, 
without added preservatives, such as were then believed to be in 
use and which included salt, sugar, vinegar and smoke. 


“Nicholas Appert won the 12,000 francs. He discovered 
what has since been perfected into the present day method 
of canning, for he simply enclosed the food in air-tight contain- 
ers and subjected the whole to such a degree of heat that the 


contents received thorough sterilization. The vessels which Ap- 
pert used were clumsy. He was handicapped in his efforts by 
poor utensils. However, he originated the fundamental principle 
which is used in American canneries today. 

“Now, however, in place of Appert’s crude vessels, fruits, 
vegetables and -the like are placed in bright, new clean cans, 
which are made air-tight. The second division of the process is 
the subjection of the cans to intense heat. Boiling water at a 
temperature of 212 degrees Fahrenheit is the natural sterilizer 
in which thousands upon thousands of cans are allowed to stand 
for a given length of time. If cooked by steam or in a retort 
at from 240 to 260 degrees or more, the product is not given as 
long a period of sterilization. Science, since Appert’s day, has 
determined the length of time necessary. 


“The operation is simple, yet the process is all-important. 
Absolutely nothing more than heat is necessary to keep the 
delicacies in a pure state for years. The sterilization process 
in the case of canned tomatoes requires only fifteen minutes at 
the highest temperature to forty minutes at the lowest. As a 
result there is no necessity today for the seventeenth century 
use of the chemicals or drugs which held sway before Napoleon 
presented Appert with the 12,000 francs for his discovery. An 
authority on food, points out that even though a preservative 
be added the cans would be compelled to go through the same 
process, so there is no incentive for foreign substances.” 


Salem, N. J.—Petro Roncroni, of New York City, who has 
been here for several years during canning season, looking after 
the tomato pulp at Fogg & Hires’ factory, has purchased an 
engine of the firm and soon expcts to have a building erected 
on Fogg & Hire’s wharf, 40 by 100 feet for the purpose of cann- 
ing the Italian paste Conserve. 


In a New York State paper a reporter heads a little bit of 
news in reference to the consolidation of several canning fac- 
tories purchased by the United States Canning Co., “Why Cann- 
ed Goods are High.” This ought to be pretty good proof, even 
to the most skeptical, that the Publicity Bureau has lots of work 
to do educating the public in respect to canned goods. 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. 


GISSSSSSSS 


NOW GOOD TIME 


& 

To order a Knapp Labeler and Boxer. We 4 
guarantee satisfaction. We have some second- 4 
hand No. 2 Labelers which we are rebuilding to 4 
latest model, including new lap pasting device. 4 
While they last these Machines are fine bargains. S 
We guarantee these to do work equal to & 
new ones and to give satisfaction. Will allow 2 
full amount paid towards new Machines any 4 
time in one year from date of purchase. $ 
Second-hand Knapp Labelers offered for @ 

& 

sale outside of our firm do not contain thenew @& 
features. 
Write us today for our new catalogue. 

& 
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Annual Address, President J. C. Warvel. 


Of the Ohio Canners’ Association at the meeting held in 
Dayton, 0., January 11th to 14th, inclusive. 


“Mr. Chairman, Ladies and Gentlemen: 


“It is with pleasure I greet you. I welcome you on behalf 
of the Ohio Canners’ Association. I am glad to see so many of 
the canners present and I want to thank the supply men and 
brokers for the interest they take in our conventions, for with- 
out them the social part of our gatherings would be very tame; 
last but not least, the ladies. I am more than pleased to see that 
you have honored us with your presence, for no gathering is 
complete without the ladies. I feel sure that if we would con- 
sult the ladies more about our business, if we would take our 
mothers, wives and sweethearts into our confidence, and consult 
them, they would be able to help us to solve many of the diffi- 
cult problems that confront us from day to day in our business, 
and then by so doing, if we made a mistake, we would have some 
one to lay the blame upon. 


“How little we appreciate that some of the greatest things 
accomplished by men have been through the -advice and help 
given him by woman. A few evenings ago in talking with a 
gentleman that I knew quite well in his younger days, and learn- 
ing that he had advanced to a very responsible position with a 
large corporation, I asked him the question. during our conversa- 
tion, to what he most attributed his success in life. He answered, 
‘To the training my dear mother gave me in early life.’ Quite 
a few of our public men attribute their success to the help and 
influence of their wives. 

“So it is with us today, brother canner; the foundation of 
our vast industry was laid by woman. The first knowledge arid 
ideas that started our great industry were gained from mother’s 
kitchen and from mother’s work in canning fruits and vegetables. 

“Tt is true that through the inventive genius of man, modern 
machinery has taken the place of crude methods, so much so 
that today we are able to handle the products from the time they 
arrive at the factory until they are ready for market in a scien- 
tific and sanitary manner, but the principles and methods are 


just the same as of old—sterilizing by heat and heat alone. No 
canner of hermatically sealed fruits and vegetables uses any 
chemicals or preservatives; it would be an unnecessary and use- 
less expense. So, ladies and gentlemen, you can rest assured 
that canned goods of today are pure and wholesome, much more 
so than the fresh vegetables which frequently stand for days 
where they gather dust and germs and which are impossible 
to cleanse before sending to the consumer’s table. Our vege- 
tables are always grown where canned and canned where grown, 
thus enabling us to get them into the cans a few hours after 
they are picked from the vines. This quick handling and the 
method we use retains all the natural flavor and freshness, so 
that the vegetable, prepared ready for the table, may be used 
in months or years thereafter, still retaining the same flavor 
and freshness as the day it was packed. 


“Another important feature to be considered is the labeling 
of canned goods. In order to gain and hold the confidence of 
the consumer of canned goods, and to increase their consump- 
tion, canned goods should be properly labeled. The label should 
tell the truth. If the goods are of a standard quality, they should 
be so labeled; if they are extra standard, or fancy, the label 
should so state. The quality of the contents of the can should 
prove every statement on the label. If your goods are off stan- 
dard, or seconds, the label should so state. Don’t put standard 
labels on seconds, for you can never gain the confidence of the 
consuming public by such methods. There is a large demand for 
seconds and you can sell all the goods you have of that kind, 
but sell them for what they are and label them so that if they 
should fall into the hands of an unscrupulous dealer, he cannot 
prejudice the consumer against canned goods by selling them 
for a fancy grade and a fancy price. As an aid to repeated 
orders from the consumer, there is nothing more helpful than an 
absolutely truthful label. I am glad to know that there has been 


a vast improvement made along that line in the last three years, 
but there is plenty of room for further improvement. What we 
are demanding is an increased consumption of canned goods 
and I believe if we will pack and label our goods properly, the 
Publicity campaign now being so ably conducted by the officers 
of the National Canners Association, will bring this about. 


DID YOU 
SEE OUR 
LOCKER AND WIPER? 


Capacity up to 70,000 cans per day. 


MANUFACTURED BY 


THE JONES MACHINE CO., 


“THE JONES” 
CAN END SOLDERING MACHINES 


MODEL “A” 


This machine is automatic in operation, simple in construction and perfect in results. 
It can be altered from one size can to another within five minutes; is made to ac- 
commodate cans ranging from No. 1's to No. 3’s. USES 3% Ibs. of solder to 1,000 No. 3’s, 
and a proportionate amount for No. 2’s and No, 1l’s. Is made with, or without, End 


Wipers. This machine with our superior CAN END WIPING MACHINE attached, in- 
sures a neat article. 


OFFICE, 211 N. CALVERT STREET, 
FACTORY, 227-229 N. HOLLIDAY STREET, 


MODEL “B” 


ARE YOU USING A JOKER? 


These machines are fast taking the place of jokers, 
One operator can solder 2,500 cans a day, by our latest 
patented arrangement, 

The size of cans is unlimited—from 2 inches to any- 
thing. And only 8 lbs. of solder on gallons, per thousand 
cans, This machine is hand operated, but it is also 
mgde automatic, 


Baltimore, Md. 
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“Do you realize what this advertising canipaign means to 
you, Mr. Canner? The powerful proof being presented to mil- 
lions of readers through this medium alone, that sterilizing is 
the only way by which canned goods are preserved in their ori- 
ginal freshness, cannot help being an immense trade-builder for 
the canner, as well as for all classes depending on the industry 
for a livelihood. It would be a crime for you to allow this cam- 
paign to slacken for want of support. ‘Thousands of dollars 


J. C. WARVEL 


have been lost to the canners the last year on tomatoes alone 
for want of demand. Are you satisfied? Will you tighten the 
strings of your purse thus increasing that loss, or will you loosen 
them, when by so doing you can turn losses into profits? The 
proposition is up to you Mr. Canner, and for you alone to decide. 
I am glad to know that the Ohio canners have responded nobly 
and I believe we stand second on the list but we have canners 
in the State who have not sent in their subscriptions as yet. 


This is not fair, for every canner in the State should be willing 
to do his share for the proposition that means so much for all 
of us. 

“The Ohio canners have done much to improve conditions. 
We have inaugurated movements for the benefit of the industry 
that have spread to many of the other associations and have 
been adopted by them; in fact, the industry at large looks to 
Ohio for. many of the good things. The eyes of the canning 
world are on us today; they will watch our deliberations in this 
convention, so let us not take any backward steps. We stand 
at the head of the list of State organizations; let us continue in 
our position. Let us take a firmer hold on first place by scoring 
a few more points. We can accomplish this by working  to- 
gether. We must place confidence in one another and let us 
not betray that confidence. We must be honest and honorable 
in our dealings; we must stand together as one man for what 
is right and due us. Let us pack honest goods and stand for 
a living profit. This can be brought about if we will work har- 
moniously together, lay aside petty jealousies and take an active 
interest in the affairs of the Association. Each one of you has 
a duty to perform to make this Association beneficial to you. 
Your officers cannot do it all. During my term of office I have 
tried to be ever faithful to my duties as I saw them and I feel 
that my associates have. I am sure our successors will do like- 
wise, but they must have your help. Don’t allow the other fellow 
to do all the work while you stand back and reap equal benefits 
from his labors. There is no canner in the State, so large, and 
none so small, but what he can derive some benefit from his 
affiliation with this Association. 

“We should maintain a permanent headquarters and a per- 
manent office at some central point in the State and employ a 
manager or secretary who should be placed in charge of this 
office to look after the affairs of the Association. This should 
be a man with a thorough knowledge of the canning business, 
so that he would be able to assist our members in case of trouble 
arising during the packing season, always keeping in touch with 
the stocks on hand of our members, watch the markets closely 
and be in a position to assist us in disposing of our surplus 
pack. I can see where an office of this kind, with a proper officer 
in charge, could be made indispensable to the canning industry 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores— Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


STORAGE 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 


COMPLETE RESPONSIBILITY 
Capital and Surplus Over $1,000,000 


AMPLE CAPACITY 
Ten Million Cubic Feet 
DIRECT TRACK CONNECTIONS 
IN THE HEART OF THE JOBBING DISTRICT 
Streets. Warehouses in close proximity to Steamship Piers 


ADVANCES MADE 
° LOW INSURANCE RATES 


DISTRIBUTING 


PHILADELPHIA 


Alt Warehouses Have Rairoad Siding 


HIGH GRADE SERVICE 
MODERATE CHARGES 


SHIPPING LABELING 
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Double Pineapple Grater 


(With Removed CANNING FACTORIES BUILT COMPLETE 


Low Prices and Liberal 


Terms to Purchasers 


PRESSPRICH COMPANY 


ARCHITECTS AND BUILDERS 


ESTABLISHED 1895 


103 PARK AVENUE 


CORNER 41st STREET 


NEW YORK 


own to the fine saws on the two lower spindles; from there it falls into a tub place : s s 

under the machine tc receive it, This machine is well braced and the workmanshi Agents Wanted in Unoccupied Territory 
is of the best; the gears are cut from the solid and the saws are all milled from solid 

blanks which gives a cutting edge to two sides of the tooth. The Hopper and discharge 
shoots are lined with white pine. 


THE JOHN R. MITCHELL COMPANY, 
Foot of Washington Street, BALTIMORE, MD. 


Write for Particulars 


HAVE YOU EVER NOTICED HOW SUCCESS IMITATED? 


We are the originators of the one pipe sys- 
tem, which has proven its value to the canning 
industry. Asthe 20th Century Gas Machine 
is the only one that will make an absolutely 
uniform quality of Gas, regardless of the 
changing consumption, it is the only Machine 
that will operate perfectly with the one pipe 
system. Permit us to demonstrate and prove 
this statement in your factory at our expense. 
The Machine is permitted to be installed in your 
main factory building without affecting insurance 
| rate. 


Durable, Reliable, Safe 
Cheapest and Most Efficient Service 
“Buying any but a 
20th Century Gas Ma- 
chine to save money, is 
like stopping a clock to 
save time.” ‘The differ- 
ence in service quickly 
overcomes any difference 
in price. 


‘20th-Century Gas Machine.” 


_THE.C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 
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of the State. We should carry out our original idea of adopting 
an Association seal, or trade mark, to be placed on every can of 
goods packed by our members; this seal, or trade mark should 
be made a guarantee of quality. We should also maintain fac- 
tory inspection, and I hope to see the Pure Food department of 
our State take the matter of factory inspection under advise- 
ment and formally plan for its faithful observance. We should 
also discourage the members from sending out samples, as it is 
very expensive and in many cases, absurd; mail your buyer a 
copy of our Ohio standards and guarantee that your goods will 
comply with the same. In selling futures, make the standard 
a part of your contract. Show the people that we have adopted 
those standards for use in packing our goods, and not simply 
as an advertising scheme. All these things are possible and 
practicable and should be adopted by us. One half the losses 
sustained this year on tomatoes alone would maintain an office 
of this kind, but the whole matter drifts right back to the ques- 
tion of confidence in one another. If we could only convince 
the individual canner that he would get a square deal and fair 
treatment, if we could drive from his mind the suspicion that 
some one else was getting the best of it, we could work out 
our salvation and place the canning industry of Ohio on a sound 
and profitable basis. Unless we do cut out some of the things 
I have just spoken of, we will continue to travel the rocky road 
we have traveled the last few years. 

“T hope this convention will be the means of cementing the 
bonds of brotherly love between the canners of Ohio and that 
you will return to your homes feeling that the time and money 
you have spent in coming here, has been well spent. I want 
you to take an active part in the discussions that come up in 
our meetings; I want the supply men, brokers and visitors to 
feel that they are one of us; I want you to know that you are 


to be heard as well as seen. We are here for the purpose of 
renewing old acquaintances and making new ones; we are here 
for pleasure and for profit; and I hope it will be your good 
fortune to secure a large volume of both, and that you will return 
to your homes and places of business with a warm spot in your 
hearts for the Ohio convention. 

“May God bless us all and be with us in our deliberations 
in this convention. I thank you.” 


Syracuse, N. Y.—The Continental Can Co., with factories 
in all the principal canning sections of the country have increased 
their capital stock from $1,000,000 to three million dollars. 


Bay City, Texas, is to have a cannery, according to a report, 
and Mr. Anderson has charge of the affairs just now. 


Shelby, Mich.—Mikesell & Co. have awarded the contract 
for a large edition to their cannery, the new section to be 50 by 
200 feet. 


Loveland, Colo.—A report says the Colorado Canning Co. 
has completed arrangements with some business men of this 
place and a large new cannery will be erected for packing fruits 
and vegetables. 


Dundee, N. Y.—The cannery that has been expected by 
citizens of this place for a long time is about an assured thing, 
says one of the local papers. This has been reported in Tur 
TRADE several times and we hope the next report will be some- 
thing more definite. Mr. Charles H. Whinnery has the matter 
in charge, we believe. 


| am a Specialist in 


NEW STONE, MATCHLESS, 


Stokes Seed Store, 


TOMATO SEED FOR CANNERS 

THE FINEST VARIETIES GROWN BY ME FOR THIS TRADE 

<“STOKES BONNY BEST EARLY TOMATO”? is the Finest Canning Variety Ever Introduced 
SUCCESS, QUEEN, PARAGON 

Write Me For Prices, Stating Quantity You Use 


219 Market Street, 


PHILADELPHIA, PA. 


LEWIS CAN CRIMPER 


Capacity about 20,000 


It has four rollers, by which you can get any kind of crimp 
desired. Adjustable for No. 1, No. 2, No. 3 and Gallons. 
PRICE, $60.00. 

WE ALSO HAVE FOR SALE 


One (1) Stewart Double Seamer for No. 2 Sanitary Cans, and one (1) 
Stewart Lineing Machine for No. 2 and galions. Also, 
large lot of CAN DIES; all sizes. Make an offer. 


E. J. LEWIS, - - MIDDLEPORT, N. Y. 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 
Sure Limit Stops. Greatest Daily Capacity 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 
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A Good Boost of the Canning Industry. 


The following is a reproduction of a letter written the 
editor of the Owensboro (Ky.) Jnquirer under recent date and 
published by that paper, with a very large heading and several 
sub-headings. 

At the end of this letter was published the offer made by 
the Canning Machinery and Supplies Association of $100 in 
prizes the best suggestion as to how to increase the consump- 
tion of canned goods. 

Dear Editor Inquirer—I hand you herewith a news item, 
the Canning Machinery Supply Association are offering four 
prizes amounting to $100 for the four best essays on how to 
increase the consumption of canned goods. Much has been 
said and written against canned foods. Most of the statements 
are untrue. Canned corn and canned peas and canned tomatoes 
have been charged with containing ptomaine poison, when the 
fact is that you could not get ptomaine poison out of either 
canned fruits or vegetables, if you wanted to. You could get 
ptomaine poison out of canned meat, fish or oysters if the cans 
had not been hermatically sealed or if the cans with their con- 
tents in them after opening were allowed to remain exposed in 
a high temperature for a long time, as is often the case. A 
case of ptomaine poison is eagerly seized upon to furnish a sen- 
sational newspaper article, without the writer taking the pre- 
caution to ascertain whether the case reported was real ptomaine 
or whether the canned goods were at all responsible for the case 
of poisoning or not. 

Now let us say a few words of praise in favor of canned 
foods. Praise that hermatically-sealed canned goods are justly 
entitled to. Except for canned goods the rich gold fields of 
Alaska would not now yield up its rich treasure. Nor would 


we have had a controversy as to whether Cook or Peary dis- 
covered the North Pole. Canned goods played an important 


part in furnishing food supply which enabled these daring ex- 
plorers to approach as near to the pole as they did. Today the 
humblest laborer fares better on canned goods than did the 
millionaire upon the best he was able to obtain before the dis- 
covery of the process of sterilizing canned fruits, vegetables and 
meats with heat. The heat having destroyed all germ life, and 
the sealing of the cans made it possible to transport their contents 
all over the face of the world with perfect safety. Today with 
the very high price of all food stuff, canned tomatoes, canned 
corn, canned pumpkin, canned peas, canned hominy, canned 
sauer kraut still remain at ten cents per can or three cans at 
25 cents. Canned foods are exceedingly cheap, very healthful. 
By the aid and use of canned foods, scurvy, dysentery and many 
of the diseases that mankind suffered from because of a lack 
of variety in food stuff even fifty years ago has entirely dissap- 
peared. The inventor of canned foods is entitled to a monument. 
Most of the persons engaged in the preservation of foods in 
tin cans are entitled to everlasting thanks of the public, and 
many more words of praise from the public press than they have 
ever received. 


J. ED. GUENTHER. 


Rockford, I1.L—Mr. Adam Wode writes us from this address 
that he and Mr. Hohenadel and Mr. Geo. E. Stocking have 
bought the plant of the Rockford Packing Co., and that it will 
be known in the future as the P. Hohenadel, Jr., Packing Co. 


Alameda, Cal—vThe Alaska Packers’ Association have the 
only gasoline fire tug of its kind in the world. The engine is 
an Atlas type, 125 horsepower, and furnishes power to the pro- 
peller and also to the pumps. This tug was purchased to protect 
the works and ships at Alameda. 


Baton Rouge, La.—The E. C. Hazard Co., of Shrewsbury, 
N. J., is contemplating the purchase of the Baton Rouge Canning 
Co.’s plant at this place. 


Tue METALLIC DECORATING CO. 


Canners’ Convention Headquarters 
HOTEL RUDOLPH, ATLANTIC CITY 


GOLD AND SILVER LACQUERING OF PLATE 
FOR OPEN TOP and SANITARY CANS 


TIN PLATE DECORATING 
IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R.R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 
cans, and do perfect work. . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns, . 


SPECIAL FILLING MACHINES for 


any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


. : round or square cans or glass jars, 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 
SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. | 
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Coming Meetings of Associated Canners. 


We give below a list of dates, on each one of which will 
shortly be held a meeting of some canners’ association, believ- 
ing a memorandum of such dates will be appreciated by the 
trade. THE TRADE earnestly requests that all secretaries of 
Associations advise us sometime in advance of the next called 
meeting of their Association, so that the date may be given in 
this list in time to acquaint every one of the fact who may wish 
to be on hand. No matter how far off or how large or small 
may the occasion be, let us have a notice. 

Arranged according to dates, if you know of a meeting 
that is not mentioned here telegraph or mail us the advice:— 


January 18, 1910, New York State Canned Goods Packers’ 
Association at the Powers Hotel, Rochester, N. Y. 
Secretary, A. R. Hatfield, Utica, N. Y. 


January 18, 19 and 20, 1910, the Missouri Valley Canners’ 
Association, at Hotel Savoy, Kansas City, Mo. 
A good time promised all who attend by Secretary 
L. I. Moore, Oregon, Mo. . 

January 27, 1910, Tri-State Packers’ Association at Clayton 
House, Wilmington, Del. Secretary, C. M. Dashiell, 
Princess Anne, Md. 

February 8, 1910, Canned Goods Exchange of Baltimore, at 
the Exchange Rooms, corner Light and Baltimore 
streets. Secretary, W. F. Assau, Baltimore, Md. 


February 7 to 11, 1910, National Canners’ Association at Atlan- 
tic City, N. J. Secretary, Frank E. Gorrell, 
Belair, Md. 


Greenfield, Ind——The farmers of this section are endeavor- 
ing to form a company to operate a cannery this coming season, 
to can fruits and vegetables. 


Canning Factory Destroyed. 


Fire was discovered in the canning factory owned by George 
Cunningham, near the B. & O. Railroad station, shortly after 
midnight, December 10th. Before people could be aroused the 
flames had made great headway and within an hour the build- 
ing was in ruins. About half the crop of canned tomatoes put 
up this year was in the building and was destroyed. How the 
fire started is unknown. Mr. Cunningham and George Haber- 
lander had been in the factory a few hours before labeling a lot 
of cases for shipment and both say there was no fire around 
when they left. Besides the loss of the building and fixtures, 
Mr. Cunningham states that he had about $2500 worth of canned 
goods, labels, cases, etc., on hand. He carried insurance to the 
amount of $2,000 on the stock and $1,500 on the building. He 
has labored faithfully in building up a trade on this industry and 
the destruction of it is most discouraging. However, it is his 
intention to rebuild and keep the business going. 


Foreign Trade Opportunities. 


[Inquiries in which addresses are omitted are on file at Bureau of 
Manufactures. In applying for addresses refer to file number. ] 


No. 4360. Grass Jars. The Bureau of Manufactures is 
in receipt of a letter from a firm in Porto Rico, asking to be 
placed in communication with American manufacturers of glass 
jars. The jars are wanted for the packing of olives and must 
be provided with patent stoppers and rubbers. The sizes most 
required are those with a capacity of 4%, 14 and \% gallons, and 
smaller sizes which could be selected from samples. Payments 
will be made by New York bankers against delivery of shipping 
documents. Prompt shipments of orders is especially desired. 

No. 4366. ‘TIN-PLATE MACHINERY.—An important iron and 
steel company in Europe has informed an American consular of- 
ficer that it is in the market for tin-plate machinery made in the 
United States. This company may be addressed in the English 
language and manufacturers should send descriptive catalogues 
and prices at once. 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


The Blakeslee Simplicity Gan Righting Machine, 


The First and Only Complete and Adjustable 
Machine of its Kind Offered to the Public. 


q For use with fillers of either 
the one or two spout type. 


PRICES. 
For one spout machine, $75.00, 
For two spout machine, 100.00, 


@ Adjustable for all sizes of 
cans. Positive in operation. 
Has given great satisfaction 
wherever used and we refer 
with pleasure to all former 
purchasers. Send for booklet 
of users comments and for 
descriptive pamphlet. 


BURDEN & BLAKESLEE, 


CAZENOVIA, N. Y. 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands, To all others the charge is 20c. per line, one time, or 50c. per 
line, monthly; cash with order. Where the address is care of THE TRADE, 
ym should be sent for answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WANTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave.- 
New York. 


HELP WANTED:—Processor who has thorough knowledge of the can- 
ning of all kinds of fruits and vegetables, Baked Beans, Tomato Soup, etc. 
Only those having good, practical experience need apply. Give reference 
and full particulars. Duties would commence about the middle of Decem 
ber-—Address Box 64, Hamilton, Ont., Canada. 


WANTED.—A man who understands the Max Ams Double Seamer, to 
take stock in a first-class canning factory. Will pay big dividends and 
salary tothe right man, Address, GREEN FOREST CANNING Co., Green 
Forest, Ark. 


WanTED—Superintendent for Tomato Canning Factory in Indiana. 
Must be thoroughly competent and able to manage hands so as to get 
results. Give reference and salary expected. ‘‘L. P. Co,’’ care THE 
TRADE. 


Competent Processors, Superintendents, or any wide-awake men em- 

ployed in a cannery and having a fair amount of intelligence, can make 

ome extra money at nights or Sundays. No interference with your 
work at factory; employers will have no objection and work is pleasant. 

If you are interested write stating how long you have worked at the 
business, what size factories you have been employed at, and in what sec- 
tions of the country. Not necessary to give age, the name of your employ- 
ers or any personal information. Just say where you have been, in what 
sort of factories, and whether you like the employment. Don’t make 
your letter too short. Address ‘‘‘Spare Time Work,’’ care THE TRADE. 


SITUATIONS WANTED. 


Notice to packers and canners---Your attention is called to the fact 
that the Superintendent Processors’ Association furnishes you with first-clase 
expert processors and superintendents free of charge, therefore, when you 
desire to make a change or are in need of a: good superintendent or pro- 
cessor, kindly drop the Secretary a card or send stamps and he will furnish 
full particulars, so you can be placed in communication with several, and 
thereby select your own choice and make your own terms with them. For 
full particulars, address Wm. Smith, Secretary, Superintendent Processors’ 
Association, care The Trade, Baltimore, Md. 


WaANnTED—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can build a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 


WANTED.—Position by a thoroughly experienced cannery superin- 
tendent, who can pack the finest lines of fruit and vegetables, oysters, 
shrimp, clams, etc. Best of references, Address ‘Dixie’, care THE 
TRADE. ys 


PosITION WANTED—Who wants a man with 25 years experience in 
packing all kinds of goods as manager for their factory? Can pack goods 
so as to show a profit. Can travel winters, as have a large acquaintance 
with the jobbing trade. Address “H, C.,’’ care THE TRADE. 


PosITION WANTED—I am open for an engagement for the season of 
1910 as manager, superintendent or processor. Am 48 years old and have 
had 22 years experience in the canning business; have been with my pres- 
ent firm seven years, drawing a fair salary, but want to make change on 
account of health. Best of references from my present employers and 
others. Have been making a specialty on peas. Am strictly sober and 
up-to-date in all branches of canning business, including fruits and vege- 
tables. Only first-class firms need reply. 

Address, ‘‘H. 44,’’ care THE TRADE. 


POSITION WANTED—As Foreman, by a man with many years’ experi- 
ence in the canning business. Thoroughly competent in all departments. 
Now employed by one of the largest firms in California; can give good 
reference. Southern States preferred for location. Not afraid of work. 

Address, ‘‘CALIF.” care THE TRADE. 


WANTED—Position as Warehouseman or Shipping Clerk. Ten years 
—— with a large New York State packer; can handle any foreign 
help. Also reduce yourcosts. Address “Ganned Goods” care THE TRADE. 


POSITION WANTED—By a thorough, practical manufacturer of all 
kinds of delicacies, including preserves, preserve stock, jams, jellies and 
jelly juices, fruit butter, crushed fruits, fountain syrups, mince meats, 
pickles, sauces, relishes, mustard, catsup, kraut, bottled and canned 
cider, cider vinegar and all kinds of canned fruit and vegetables, including 
asparagus, green chili peppers, pork and beans, soups. etc. etc. 

Am familiar with the latest methods of spraying and orchard heatin 
for the protection of fruit against spring freezes. Samples submitted onl 
satisfactory references given. Correspondence solicited. 


Address C, A. SHINKLE, Canon City, Colo. 


Want Get the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, 
JELLIES AND CONDIMENTS. 8 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 


methods. 


from Benzoate. 


And will teach the method of getting away 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 

Every can well filled. 
Automatic in operation. 


Guaranteed satisfactory. 
Prompt delivery. 


The S. Howes Co. 


‘‘EFureka’’ Works, 
Silver Creek, - N. Y. 
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OS DOD 


On Pennsylvania Ave., near Beach, nearby HEADQUARTERS 
National Canners’ Association Convention 


TO BE HELD FEBRUARY 7th TO Iiith. Elevator Running from the Street Level to all Bedroom Floors. Electric 
Lights, Steam Heat, Private Baths. Rooms with Stationary Washstands, 
with Hot and Cold Running Water. 


RATES ON THE AMERICAN PLAN, $2.50 TO $3.00 PER DAY 


Booklet Mailed upon Application. Electric "Bus Meets all Trains on Pennsylvania R. R. 
HENRY DARNELL, Proprietor 


THE EMPIRE 


SORTING, WASHING AND SCALDING MACHINE 
FOR TOMATOES>" 


One hundred of these machines in use in the best factories of the West. The tomatoes enter the machine on a wide, flat, per- 
forated metal belt which runs through the entire machine. The feeding or discharge extension of this belt is made any length 
desired to accommodate sorting of the fruit before or after scalding. Upon entering the box a heavy spray of fresh water cleans the 
fruit, thoroughly chilling the skin. Steam is discharged from perforated pipes running lengthwise of the machine below the travel 
> of the fruit which is again sprayed just as it leaves the box. 

Provision is made for draining water, and the water and steam treatment is very thorough. 

We have demonstrated that this Scalder saves fruit and does a more thorough and more sanitary job than machines of other designs. 

Machine is sold complete with extension, steam discharge hood, and all piping, and furnished with either metal or wooden 
scalding compartment (wooden preferred as radiating less heat). 


PRICE COMPLETE, $150.00. For further particulars and testimonials address, 


CHICAGO CANNERS SUPPLY CO. 
Ww. J. LATCHFPORD, President, 1712 Michigan Avenue, CHICAGO, ILL. 


OOOO OOO 
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CANNERS READY REMINDER 29 


OF MACHINERY AND SUPPLIES USED IN CANNERIES 
AND A LIST OF RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mfg. Co., Baltimore. 
Sprague Can’g. Mchy, Co., Chicago 
American Compressor & “Baltimore. 
Jones Machine Co., Baltimore. 
Apple Fillers. 
See String Bean Fillers. 
Automatic Canmaking Machinery. 
See “Can Making Machinery.” 
Automatic Canning Systems. 
Sprague Canning Machinery Co., Chicagy. 
Automobiles. 
Sinclair-Scott Co., Baltimore. 
Belting. 
Burt Machine Co., Baltimore. 
Books for Canners. 
“A Complete Course in Canning’’ and pm, 
Trade. 
Bottle Capping, Corking, Filling 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 
Boxes and Box Shooks,. 
Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
Boxing Machines, 
Burt Machine Co., Baltimore. 
Fred H. Kuapp Co., Westminster, Md. 
Brokers. 
Baker & Morgan, Aberdeen, Md. 
J. D. Blakemore & Co., New Orleans, La. 
Jessup & Robers, Philadelphia. 
Brushes. 
Laitner Brush Co., Detroit, Mich. 
Cans. 
American Can @o., New York, Baltimore, Chicago, 
San Francisco. 
Boyle Can Co., Baltimore 
Continental Oan Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 
Wheettay Can Co. Wheeling, W. Va. 
Can Making Machi inery. 
Testers, Seamers, etc.) 
E. W. Bliss Co., Brook lyn, N. 
Max ame Machine Co., Mt. Vernon, N. ¥. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
pean & Co., Baltimore. 
A. Steward, Rutland, Vt. 
Morse Co. Chicago and Baltimore. 
Jones Machine Co., Baltimore. 
Canners’ Supplies. 
aver Machine Co., Salem, N. 
Geo. E. Lockwood Co., 
Sinclair Scott Co., Baltimore. 
Sprague Canning *Machinery Co., Chicago. 
Henry R. Stickney, Portland. 
Canning Houses Suilt, 
O. Pressprich & Co., New York. 
Can Marking Ink. 
A. E. Macneal, 
Can Righting Machin 
Burden & Blakeslee, 
Can Straighteners. 
ont Canning Machinery Co., Chieaga 
ipers. 
See ‘“‘Wipers, Can.”’ 
Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Ams Machine "Co., Mt. Vernon, N. Y. 
. A. Steward, Rutland, Vt 
Sprague Canning Machinery Co., Chicago. 
Cottingham, Baltimore. 
E. Renneburg & Sons, Baltimore. 
Cap Placing Machines. 
E. M. Lang Co., Portland, Me. 
Capping Steels. 
Geo. BE. Lockwood Co., Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
BE. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow, Baltimore. 
Jones Machine Co., Baltimore. 
Catsup Machines. 
H. Cottingham, Baltimore 
S. Howes Co., Silver Creek, 
Sinclair Scott Co., Baltimore. 
Sprague Canning *Machinery Co., Chicago. 
Consulting Experts 
W. L. Hinchman, Haddonfield, de 
Chloride of Calcium 
Sprague Canning Machinery Co., Chicago. 
Clutch Palleys, etc. 
Sinclair Scott Co., Baltimore. 
Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
Continental Can Co., Cc Baltimore. 
Sanitary Can Co., Fairport, 
Southern Can Cos Baltimore. 
Condensed Milk Fillers. 
Henry R Stickney, Portland, Me. 
Continuous e. 
Sprague Canning Machinery Co, Chicago. 
Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. 
. Bethlehem, Pa. 


S. Harris Co., Rome 
Canning Co., Chicago. 
Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jacketed Kettles. 
Geo. E. Lockwood Co., Philadelphia. 
E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Zastrow, Baltimore 
Corn Cookers and Fillers. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham Baitimore. 
Morral Bros., 0. 
Sprague Canning Machinery Co., Chicago. 
Corn Cutters. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago. 


Corn Huskers. 
Huntley Manufacturing Co., “ Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicago. 
Corn Mixers, 
Canning Machinery Co., Chicago. 
Corn kers. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Morral Bros., Morral, O. 
Cranes. 
Burt Machine Co., 
Sinclair Scott Co., Baltimor 
Sprague Canning "Machinery, Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
i. Cottingham, Baltimore. 
Crates, Iron Process, 
Bros., Morral, O. 
Renneburg & Sons, Baltimor 
Spraue Canning Machinery =. Chicago. 
Baltimore. 
Decorated 
Metallic Decorating Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem J. 
Max Ams Machine Co., Mt. 
E. W. Bliss Co. ) 
Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., 
& Co., Baltimore. 
A. Steward, Rutland, Vt. 
Niiles. Morse Co., Chicago anc and Baltimore. 
Jones Machine C'o., Ba 
Enameled Lined Cans. 
See “Coated Cans.’’ 
Engines, Boilers, Fittings, ete. 
E. Renneburg Sons, Baltimore. 
Slaysman & Baltimore. 
Jones Machine > bo., Baltimore. 
Factory Trucks. 
See ‘“‘Canners’ Supplies.” 
Filling Machines. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning’ Machinery Co., Chicago. 
8S. Howes Co., Silver Creek, N. 2 
Huntley Mfg. Co., Silver Creek, N. Y. 
Henry R. St ckney, Portland, Me. 
Fire Pots, 
E. W. Bliss Co., Brooklyn, N. Y. 
avers. Machine’ Co., Salem, N. J. 
J. S. Hull Mfg. Co., Baltimore. 
E. RL. & Sons, Baltimore. 
li. R. Stickney Portland, Me. 
Cc. M. Kemp Mfg. Co., Baltimore. 
Gas and Gasoline Engines. 
Slaysman & Co., Baltimore. 
Jones Machine Co., Baltimore. 
Gasoline, 
Standard Oil Co., Nearest Tank Station. 
Gas Machines, 
Cc. M. Kemp Mfg. Co., Baltimore. 
Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery.” 


Insurance. 


Canners’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See ‘‘Copper Jacketed Kettles.”’ 
Kerosene Oil Systems. 
J. 8S. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Edwd. Renneburg & Son, Baltimore. 
H. Cottingham, altimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
Labels, 
ime & Doeller Co., Baltimore. 
U. Printing Co., Cincinnati and Brooklyn. 
Machines. 
Burt gio Co., Baltimore. 
Fred H Md. 
Morral Bros orral, O. 
Lacquer. 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Lockers, Cans. 
See “Can Making Machinery. 
M. Lang Co., Portland, Me. 
Meials, Perforat ted. 
See “Seives and Screens.” 
Mixers, Corn, Mincemeat, etc. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. Renneburg & Son, 
Geo. W. Zastrow, Baltimor 
Oyster Mensurers. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Steam Boxes. 
Edwd. Renneburg & Son, Baltimore. 
Bprague Canning Machinery Co., Chicago. 
Zastrow, Baltimore. 
Overhead Tracking. 
Bethlehem Foundry & Machine Co, 
outh Bethlehem, Pa. 
Sprague Canning Machinery oe Chicago. 
Packing, Asbestos. 
See Canners’ Supplies. 
Pails, Tubs, Bowls and Pans. 
See Canners’ Supplies. 
Paring Knives. 
See Canners’ Supplies 
Paring Machines, Apple, ete. 
Sinclair Scott Co., Baltimore. 
Paste. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 
Patent Attorney. 
Edwd. 8. Duvall, “Ir, Washington, D. C. 
Pay Checks. 
See Canners’ Supplies. 
Pea Blanching Baskets. 
See 
Pea Blanch 
Huntley Mfg. Co., Silver Creek, N. Y. 


Pea Cleaners. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, 
Pea Fillers. 
Ayars Machine Co., Salem, N. J. x 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Pea Separators or Graders. 
S. Howes Co., Silver Creek, N. Y. 
Mtg.’ Co., Silver Creek, 
dwd. Renneburg «& Son, Baltimore. 
Sinclair Scott Co., Baltimore. 
Pig Lead and Tin 
E. M. Lang Co., Portland, Me. 
Presses, Dies, etc. 
See “Dies, Presses and Tools.” 
Pineapple Machinery. 
E. J. Lewis, Middleport, N. Y. 
The John RK. Mitchell Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., ‘Baltimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles, 
See Kettles, process. 
Pulp Machines. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Pumps and Wellidigging Machinery 
Jones. Machine Co., Baltimore. 
Retorts. 
See Kettles, process. 


, Revolving Screens. 


See ‘‘Seives and Screens.”’ 
Sanitary Cans. 
American Can Co., New York-Baltimore-Chicago. 
Sanitary Can Co. Fairport, N. Y. 
iIndianapolis-Bridgeton. 
L. & A. Steward, Kutland, Vt. 
Sanitary Can Making Machinery. 
See ‘“*Dies, Presses and Tools.” 
Scrap Tin. 
Ammidon & Co., Baltimore. 
Seeds. 
Leonard Seed Co., Chicago, Ill. 
Stokes Seed Store, Philadelphia. 
Sieves and Screens. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg Silver Creek, 
Sinclair Scott Co., Baltimore 
Sprague Canning "Machinery, Co., Chicago. 
Scalders, Tomato, ete. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, oO. 
Edwd. Kenneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Chicago Canner’s Supply Co., Chicago, ill. 
Solder. 
E. M. Lang Co., Portland, Me. 
Soldering F1 ux. 
Geo. E. Lockwood Co., Philadelphia. 
Solder Applied Caps and Ae 
E. W. Bliss Co., Brooklyn, N. Y. 
Solder Hemmed Caps. 
American Can Co., New York, Chicago, Baltimore, 
SanFrancisco. 
Can Co., Chicago. 
M. Lang Co., Portland, Me. 
RS Can Co., Baltimore. 
Boyle Can Co., Baltimore. 
Soldering Furnaces. 
J. S. Hull Mfg Co., Baltimore. 
Sprague Machinery Chicago. 
Sorting Machines, Tomato. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Chicago Canner’s Supply Co., Chicago. 
Steam Coils. 
See ‘‘Kettles, Process.’’ 
Steels, Capping. 
See Capping Steels. 
Stencils. 
See Canners’ Supplies. 
Storage. 
Penna. Warehousing & S. D. Co., Philadelphia. 
String Bean Machinery. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, a oe 
E. J. Lewis, Be 
Syruping Machine 
See Machines. 
Tanks, Iron, 
See Kettles, process. 
Time Checks. 
Canners’ Supplies. 
Tin Plate 
Po Tin’ Plate Co., Pittsburg, Pa. 
Tin Plate Lithographing 
Metallic Decorating Co., New York. 
Tomato Filling Machines. 
See “Filling Machines.”’ 
To Buy or Sell Machinery, etc. 
A “For Sale” ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore 
Sprague Canning Machinery Co., Chicago. 
Jones Machine Co., Baltimore. 
Trucks. 
See ((Canners’ Supplies.”’ 
Tubs, Pails and Pans. 
See Canners’ Supplies. 
Warehousemen. 
Penna. Warehousing & S. D. Co., Philalelphia. 
Washing Machines, by 
Huntley Mfg Co., Silver Creek, p 
Chicago Canners’ Supply Co., "Chicago. 
Wipers, Can. 
Morral Bros., Morral, O. 
Sprague Cannin jMachinery Co., Chicago. 
Ayars Machine ., Salem, N. a 
Jones Machine Co. Baltimore. 
Wire Baskets. 
See Canners’ Supplies. 
Wire Cloth, Canners. 
See Pea Separators and Graders. 
Wrapping Machines. 
See ‘‘Labeling Machines.” 
Zine, Perforated. 
See Canners’ Supplies. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. ° 


WE OFFER te 


Second-hand Knapp Labelers rebuilt with new lap pasting 
device especially adapted to label dented cans at greatly reduced 
prices. We guarantee them to do as good work as new ones. 

Knapp Labelers offered for sale outside our house do not 
contain these devices. 

THE FRED. H. KNAPP COMPANY, 


WESTMINSTER, MD. 


SWEET POTATOES FOR SALE. 


We offer full standard 3-lb. dry packed Sweet Potatoes at 72%c.f.0. b. 
factory, usual terms, goods guaranteed full weight and satisfactory in every 


respect. We have competitive freight rates tothe Western and South- 


western cities. Samples upon request. 
COAST CANNING CO., DaRIEN, Ga. 


$8,000 ADDITIONAL CAPITAL WANTED. 


Party owning well established and successfully conducted canning 
business, desirably located in best Tomato and Fruit growing section of 
Delaware, appraised net assets $15,000, wants additional $8,000 capital. 
Will entertain proposition of partnership or joint stock ownership from 
parties wanting either good investment or working interest. 


12241m Write “‘DELAWARE,”’ care THE TRADE. 


ALASKA SEED PEAS FOR SALE. 


For Sale—350 bushels of Alaska Seed Peas, thoroughly 
milled and hand picked, $3.50 per bushel. 
COLUMBUS CANNING CoO., 


12241m Columbus, Wis. 


WANTED TO BUY. 


— I want to purchase one copy of Vol. III ‘‘American Com- 
mercial Methods of Manufacturing Pickles, etc.,’’ by C. A. Shin- 
kle. Either new or second-hand, providing all pages are in the 
book and in reliable condition, state price. 

Address, ‘‘Processor,’’ care The Trade. 


PICKLE SERTING MACHINE WANTED. 


Wanted—A Pickle Sertiug Machine. 
dition. Address, 


Must be in good con- 
H. N. WELLER CO., Toledo, Ohio. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. : 

_ We will allow the full amount paid towards new Knapp Labelers any 

time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 

THE FRED. H. KNAPP COMPANY, 


WESTMINSTER, MD. 


A BARGAIN FOR THE RIGHT MAN. 


We want a man who has some money to put in with us, and who will 
come here and take charge of the canning plant, and run it. Will 
give rent free until January ist, 1911, to the first man who means business. 
Everything is here ready; we are just shy on experience. No use to write 
unless you mean business. Address, BATON ROUGE CANNING Co., 

917 tf Baton Rouge, La. 


FOR SALE 


At low price, if ordered at once; practically new: 
One knapp No. 3 Labeling Machine. 
One Knapp No. 2 Labeling Machine. 

E. C. SHRINER & CO., 


KEYSER BLDG., BALTIMORE, MD. 


JACKET KETTLES WANTED. 


Wanted—Two Iron Jacket Kettles, with a capacity of 100 
to 150 gallons each. Address, 


H. N. WELLER CO., Toledo, Ohio. 


Who wants a man with 25 years experience in packing all 
kinds of goods as manager of their factory ? Can pack goods so as 


to show a profit. Can travel winters as have a large acquaint- 
ance with the jobbing trade. 
Address, ‘‘H. C.,”’’ 


Care THE TRADE. 


BARGAINS... 


Sprague Exhaust Boxes. 
King Tomato Fillers. 
Hawkins Cappers. 
Sinclair-Scott Belt Crane. 


All in first-class condition and guaranteed for all practical purposes as good as new. 


Model M. Corn Cutters. 

Cyclone Pulp Machine. . 
Copper Kettles 60, 80, 100 and 150 Gallons. 
Open Kettles. 


Morrall Double Cut Corn Cutters. 
Burnham Cookers. 

Kraut Cutters. 
Closed Kettles. 


Will make attractive prices 


H. COTTINGHAM, 


105 N. Frederick St, 


Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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THE TRADE. 


BALTIMORE CANNED GOODS MARKET. 


REPORTED BY BROKERS. 
UNLABELED GOODS ABOUT 2%c. LESS. 
QUOTED F. O. B. BALTIMORE. 
APPLES. 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 
Cash. Regular 
BNO. 9 67% 
ASPARAGUS. 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. 
No. 2% Sq. Mammoth Asparagus 00 375 
No. 2% Sq. Large 285 3000 
No. 2% Sq. Medium ie 250 2 65 
No. 2% Sq. Small sis 225 240 
No.1 Sq. Extra Tips es 235 2 65 
BEANS. 
T. G. CRANWELL & CO., Brokers, Baltimore. 
BAKED. 
(Plain Goods 2%c. Less on 2s and 3s, Ie. on Is.) 
No. 3 Extra Standard—In 85 
STRING BEANS. 
WHITE WAX 
LIMA BEANS. 
No. 2 Standard Green......... 85 
No. 2 Small I 30 I 40 
RED KIDNEY 
BEETS 
BERRIES. 
E. C. SHRINER & CO., Brokers, Baltimore, Md. 
No. 3 si 85 
No. 2 I oo 
No. 2 Blueberries, Standard 95 
No. 2 Preserved I 65 
No, 2 Black 2% 85 
No. 2 Preserved 
No. I Extra Preserved 
CHERRIES 
No. 2 Seconds, 6 
No. 2 Standards i in Water, a ns 65 75 
No. 2 85 


CORN. 
“T. J. MEEHAN & CO., Brokers, Baltimore. 


No. 2 Harford County Standard 
No, 2 Evergreen 


No. 2 Shoepeg 

No. 2 Extra i 

No.2 . * Extra Fancy 

No. 2 Maine Style 

No.2 ‘* Extra Standard 

No.2 ‘* Fancy 

HERRING ROE 
HOMINY 
MIXED VEGETABLES FOR SOUP 

OKRA AND TOMATOES 

OYSTERS. 
E. C. SHRINER & Co., Brokers, Baltimore. 

No. 1— 6 Ounce Extra Selects 

No. 2—12 Ounce 


PEARS. 


T. G. CRANWELL & CO., Brokers, Baltimore. 
No. 2 Seconds in Water 
Syrup 
3 Standards i 


Syrup.... 
ace 


PEACHES. 


No. 1 Extra Sliced Yellow, Heavy 

Ra.“ 


‘*3 Selected 
Yellow 


Io 


PEAS. 


H. H. TAYLOR & SON, Brokers, Baltimore. 


2 Early June Seconds 
‘* 2 Sifted 

2 Extra Sifted. 


PINEAPPLE. 
T. J. MEEHAN & Co., Brokers, Baltimore. 


** 2 Selected, Whole Circles, Heavy 
Fancy Extra Selected, Preserved, 
2 Fancy Extra Selected, Preserved, Grated......... .......... 


° 


31 
75 80 
85 
735 
80 
85 
65 
tim: 
2 85 
— 64% 
85 
— 55 
574% 60 2 
62% 65 : 
I 20 I 25 
I 25 I 30 : 
50 
7o 
70 
go 
95 
72% 
75 
I 35 140 
N 7o 75 
75 
80 
90 
2 Extra Fine I 25 
I 50 
65 
85 
00 
60 
95 I 00 
Ioo IIo 
I 25 I 30 
I 40 50 
x I 50 
60 £70 
I 60 I 7o 
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BALTIMORE CANNED GOODS MARKET—Continuep. 


PINEAPPLE—Continued. 
Cash Regular 
No. 1 Standard Grated, Good Syrup, E. & 80 
Fancy Grated, Preserved 85 
“ 2 Pie Grated, Solid Packed, —In Syrup........... 0.2... 
3 Pie Grated, Solid Packed, —In Syrup... go 
Gallon Pie Grated, Solid Packed, 
PUMPKIN. 
SWEET POTATOES. 
SAUER KRAUT 
SUCCOTASH 
60 
80 
2 60 


CHICAGO MARKET o. B. cnicaco, 


(Reported by Special Correspondent.) 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. 


CANNED VEGETABLES. 


Peeled, 
“ os White, Large No. 856...... 
“ Green, _ hel 
Tips White, Square No.1 
“ Green, Square No.1 ...... ...... 
BEANS-—-String, Refugee Size, 1 65 
“ s I 35 
“ ss ght I 10 


Graded White Wax same prices as Green Refu- 
gee, but quite scarce for the larger grades. 


Beans String, Common Standard 65 
275 
Limas Extra Graded Green No. 2............ ees I 15 

BEETS—Fancy Small, Whole I 55 

CORN—Country Gentleman 85 go 
“Crosby & Evergreen Western No. 67% 75 
Maine Fancy Sy I 05 I Io 
HOMINY—Fancy Inside Enameled Cans _ Se 65 70° 
75 


CANNED VEGETABLES—Continued. 


Cash Regular 


Dry Beans and Green Corn No, 

Standard 


CANNED FRUITS. 


APPLES—New York State No. 


PEARS— Peeled Water NO. 

PINEAPPLE—Bahama Sliced Extra 

as Sliced Extra Std. 

Hawaii Sliced Extra 

Standard No. 2%......... 

Shredded Syrup No. 10 

Eastern Pie Water _ 

Syrup 

Red 

Red Cuthberts Water No. 

STRAWBERRIES—Extra Standard Syrup No. 


CANNED FISH. 


Flat No. 1 


I 05 


I Jo 
go 
75 
| I 05 
3 50 
I 
3 35 
95 
714 
72% 
55 
2 75 
2 50 
2 05 
7 
go 
2 65 
85 
255 
75 
I Io 
3 25 
I oo 
I 
2 48s 
9 00 
GOOSEBERRIES—Standard No, go 
3 25 
: I 20 
; 
2 00 
2 0§ 
: I 70 
75 
I 40 
I 45 
2 35 
2 10 
; 1 65 
T 45 
‘ I 65 
I 45 
6 25 
5 75 
I 00 
77% 
90 
3 00 
7§ 
475 
I Io 
5 25 
te 
60 
I 40 
: 
I 65 
1 8e 
117% 
I 45 
I 65 
97% 
I 20 
I 
77 
80 
SHRIMP—Wet or Dry NO. 2-20 
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| MARKET CANS AND CANNERS’ METALS 
NEW YORK CANNED GOODS 
(Reported by Special Cor1espondence.) Cash F. O. B. SHIPPING PorNT. 
APPLES—No. ue, Mew wis 75 @ 3 X. C. means Extra Coated tin plate. 

Maine, No. 10 245 250 AMERICAN CAN CO. 

NO. 3 82% 85 Coke.' 
APRICOTS—California Standards 234s I 35 I 50 No. 1 cans, 1% inch opening aicsuacwhesshaaseacia¥ insets $8.75 $9.10 per M. 

85 Solder Hemmed Caps, per thousand: 1% or 1% inch, 75¢c.; 2 1-16, $1.10; 
,1 00 2 7-16, $1.40. 
WHEELING CAN CO. 
774% Wheeling Can Company’s quotations have been withdrawn, but 
Oe 2 65 advise that they will be pleased to furnish prices upon application, and 
Solder Hemmed Caps, per thousand: 1% inch ori 3-8 inch, 75¢; 2 1-16 
2 Standard 3. inch, $1.10; 2 7-16 inch, $1.40. 
LIS Prices of Solder Hemmed Gaps, 1} inch, 2146, fr.10; 2 7.16, $1.40. 
3 25 No. I 1% inch opening 
Hawaiian Sliced— 2 1% 
AS £95 2 00 “62% «2 1-16“ 
sconce 2 10 27-16 ‘ 
I Oia ncisitsaincsinccenntniiicedeiianaiiinnetinseiniiiinnnion 65 85 Prices of Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, £ 40. 
SALMON | Not No.2 No.2% No.3 No-3 Jersey No.3 Jersey Tall No. 10 
“ “ “ I 20 $8.00 $14.50 $15.00 — $16.00 $17.00 $40.00 
Medium Red, talle, SANITARY CANS. 
7o 712% SANITARY CAN CO. 
Sockeye, flats, I 98 2 10 DIFFERENTIAL FOR 
I 80 2 00 PLAIN ENAMELED SPECIAL, PLATES. 
Cohoes, I 22% I 25 19.00 23.00 75 
Cohoes, flate, T 30 19.50 24.00 .85 
SUCCOTASH—Maine pack, 28........cssssssssseessssssseseeeeee 110 1 25 Terms: f. 0. b. Fairport, N. Y., Indianapolis, Ind., Bridgeton, N. J. 
Southern......... 80 85 
NOW 7 
TOMATOES—No 2 Standard Maryland 5° $2 TIN PLATES. F. O. B. MILL. 
No 3 5 7 I C., 14x20, 107 Ibs, Bessemer Steel. 
, 72% I 14x20, 100 Ibs. Bessemer Steel... 350 
9 IC 19%x27, 95 Ibs. Bessemer Steel... 
ORDER BLANK. PIG TIN. 
ER TRADE Straite a 1 to 4 toms 
THE CANNED GOODS AUTHORITY. 
304 Mp. Savincs BANK BLpc. - BALTIMORE, MD. PIG LEAD. 
GENTLEMEN:— Omaha 495 
Enclosed please find remittance amounting to $5.00, SOLDER 
for which please send me a copy of “A CoMPLETE COURSE IN 
CANNING.”’ Wire 20 19 1 
NAME STANDARD SIZES OF CANS. 
DIAMETER. 
ADDRESS 211/16 in. 4 in, 
No. 2% California 4 in, 
3 inte 43/16 in, 4% in 
STATE No Io (Galion). in. 6% in 
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Baltimore Theatres 
WEEK OF JANUARY 17th, 1910. 


Fire Insurance 


FORD'S. 
THE TRAVELING SALESMAN. 


at Canners Exchange 


LANSING B. WARNER, 


AUDITORIUM.’ 
THE MELTING POT. 


Attorney and Manager. 


5 Wabash Avenue, CHICAGO, 


MARYLAND. 
Matinee Daily. 
KEITH STAR ATTRACTIONS. 


ADVISORY COMMITTEE. 

FRANK VAN CAMP, Chairman. CHAS. S, CRARY, Treasurer. 
Indianapolis, ‘Ind. Hoopeston, Ill. 
GEORGE G. pone. WM. R. ROACH, 
Rome, Hart, Mich. 

SEARS, Chillicothe, Ohio. 


HOLLIDAY STREET. 


Matinee Daily. 
“THE GIRL FROM U. S. A.” 


Officially Endorsed by the National Canners’ Association 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH CO., Detroit, Mich. 


SPECIAL - AND - MACHINE 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER — 


FIRE INSURANCE 
AT COST 


More than 250 of the most representative Canning 
Factories in the United States have taken advantage 
of our plan and have effected a large saving. 


For full information, address 


LANSING B. WARNER, 


Attorney and Manager, 


5 WABASH AVENUE, CHICAGO, 


DON’T YOU DO IT 


gpk wait until it is nearly time to begin canning again before 
overhauling your plant. DO IT NOW; or just as soon as 
you are through canning. Bring your plant up to date before you 
sit down to rest yourself. Your rest will be pleasanter in the know- 
ledge that your business is in such shape that no matter what 
happens, all is in readiness for the next year. The early bird is not 

going to be caught. Not if he knows it. Neither are you. 
Of course you have in mind, as the first thought, AMS 


machinery. That is a natural conclusion from the fact that you 
have only one desire, and that is to own it. 


You'll never make a mistake in using AMS No. 2 AUTOMATIC 
DOUBLE SEAMER. There’s so much you ought to know ab out it. 
Best money making proposition ever put on the market. 


Investigate it and send to DESK 12 FoR CaTaLoc D. 


NEW SEAM SANITARY CAN 


Are you using AMS’ NEW SEAM 
SANITARY CAN? It’s the best 
that there is to be had. We cannot say 
more, yet much may be said of its merits. 
SEALED without heat, SOLDER or 
objectionable Fluxes. 


MAX AMS MACHINE COMPANY 


MOUNT VERNON, NEW YORK CITY 


AMS No. 2 AUTOMATIC ADJUSTABLE 
DOUBLE SEAMER ~ 


European Office 
Corso del Valentino 138 
TORINO, ITALY 


WE MANUFACTURE ALL KINDS OF MACHINERY 


South American Office 
BEUNOS AIRES, ARGENTINA 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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NO HOLES NO CAPS ENTIRE TOP OPEN 


‘THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, St. PavL AND BALTIMORE STs. 


President, Joun S. Grsss, Jr. 
Vice-President, ’ Treasurer, 
ALBERT T. MYER LEANDER LANGRALL 
Secretary, W. F. Assav. 


Executive Committee : 


Gro. T. PHILLIPS E. C. WHITE H. S. OREM 
Arbitration Committee : 
E. C. WHITE H..A. WAIDNER 
B. HAMBURGER C. J. SCHENKEL, Wm. GRECHT 
Committee on Commerce : 
Rorvs M. Grezs. Joun SCHALL, 
W. E. RoBINSON Cuas, J. BRooxs Lovis GREBB, 


Committee on Legislation : 
Gro. T. PHILLIPS, L. L. Lorn, 


F, A. Torsca, W. L. H. P. STRASBAUGH, 
Committee: 
T. J. MEEHAN, H. MILLER . H. W. 
Counsel, JoHN C, 


Chemist, CHARLES GLASER. 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 


EDWARD S. DOVALL, Jr. 
Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. ¢. - 


CANTON BOX COMPANY, 
2501 to 2515 Boston St, 
- BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh Jr 


‘J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


Cc. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 


AMMIDON & CO. 


31 South Frederick St., 


Baltimore, Md. 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 


No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe. 


tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 

No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily-all red. 

No. 10 Standard—Gross wt. 118 oz. and 64 0z, average ripe 

tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ Asso. 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 


. Standard—Cans weil filled; minimum wt. 23 oz. gross; stock 


reasonably tender; free from hard particles; natural 
color. 
Indiana has only the Standard, no Fancy; and says “packed 


.medium moist’’ instead of ‘“free from hard particles.’’ 


PEA Standards, as adopted rom Ohio Canners’ Asso. 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 

fair liquor, may be slightly cloudy, but not thick: 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1...... Seive 18-64ths 
Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or ‘* 22-64ths 
June or 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘* 26-64ths 


KRAUT Standard, as ‘adopted by National Kraut Packers’ Asso. 
” ‘* Indiana Canners’ Asso.* 
No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. %-inch 
wire mesh used for draining. 

*This Association says, 44-inch screen and ‘‘reasonably 

long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 


No. 3 Extra—Same as above, except %4-inch from top of can; 


solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 

5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 oz.; contents 
%-inch from top of can; 2 per cent black tips; pre- 

ge Se pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U. S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


«N WRITING ADVERTISERS, KINDLY MENTION THE TRADE 
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Continental Can Co. 


DIRECTORS 


T. G. CRANWELL, Presr. 

A. W. NORTON, VICE-PREST. 
F. P. ASSMANN, TREAS 
é. ©. TALIAFERRO. 

8. H. LARKIN. 


E. C. SHRINER, 
Saies Agent for Baltimore District. 


TO THE CANNING TRADE. 


We beg to thank our mariy friends for the valued patronage 
they have given us during the season of 1909. In spite of the fact 
that the packing of many important articles was restricted, owing to 
unfavorable crop conditions, we have sold and delivered a great many 
more cans this year than we have ever done in any one year since 
we have been in business. No greater testimonial of the general 
appreciation by the packers of the high quality of our products could 
be shown. 

In addition to our regular output of packers’ cans and solder 
hemmed caps, we have developed the best open top or “Sanitary” 
can, and the best closing machine in the country. Our open top cans 
and our closing machines are in a class all by themselves. We have 
shipped a number of millions of these open top cans this year and we 
beg to advise our friends that for the year 1910 we will have a new 
up-to-date open top or “Sanitary” can factory devoted exclusively to 
the manufacture of this style of can. 

Again thanking our many friends for their continued patron- 
age and looking forward to the season of 1910 as being a prosperous 
one for the canned goods trade generally, we beg to remain with best 
wishes for your prosperity 

Yours very truly, 
CONTINENTAL CAN CO. 
Tuos. G. CRANWELL, 
President. 


FACTORIES 
CHICAGO 
SYRACUSE 
BALTIMORE 
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